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There is a widening gap occurring in Bartles-
ville between the Central Business District, 
CBD, and the suburbs. Competition from out -
lying shopping centers has reduced the vital-
ity of the older downtown shopping district, 
and due to the momentum of this movemen~ more 
businesses are continuing to locate near the 
suburbs causing a reduction in CBD life. The 
benefits of the suburbs have caused the decay 
of most urban residential establishments. 
Therefore any life that might have existed due 
to residents is gone . These then are the emerg-
ing issues that are affecting the growth pat-
terns of Bartlesville and the negative growth 
patterns of the CBD. 
At this time a reversal of this pattern seems 
very po s sible and necessary. The city is stjJl 
small enough to work with in terms of actual 
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space , and the effort to reach the people for 
support and education-of-our- intentions would 
not be overwhelming. Also city government and 
the political structure are not as co~plicated 
as they would be in a place considerably larger 
than Bartiesville. The reversal is neces s ary 
to retain life in the CBD after b~siness hours. 
It is necessary because the downtown is the hub 
of the town, and the identity and origin of 
Bartlesville exist in this area . The reversal 
is also necessary to help the down town merch-
ants have a good efficient space in which to op-
erate, and residences could be established in 
this urban area to offer another style of living 
to the people and support the transition from 
commercial to residential use in this part of 
town. This use of residential would also help 
the space generate more value and life for t he 
CBD. 
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My specific project will be aimed at the area 
of Bartlesville where the automotive district 
borders along the west, and along the east, 
neglected resident ial and sparse com~ercial 
exist . This area is also significant because 
the older historic neighborhoods of Bartlesville 
are slightly to the south, and the maj or city 
park and recreation facilities exis t to the 
1. north. Thus , the stage i s set to enhance 
these urban elements through the upgrading and 
revitalizing of the deteriorating CBD. 
The problem at the present is not at al J serioue, 
' but the damage being done is twofold. For one, 
an upgraded CBD would create ~or business through 
the increased flow of people. The los s es from 
this absence of people flow can only be guessed 
at . Strong urban cohesion s hows itself, and 
due to this fact pe ople will want to stay , and 
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businesses wi l l want to locate around this 
strong force. So this aspect is clearly polit-
ically and commercially related. Secondly, the 
effects of good de s ign and a vita l urban place 
for people to come and interact with will do for 
the population in general what a good book, or a 
pretty girl, or a well prepared meal d~es for the 
i ndividual. This then sets the goals for the 
future. 
These goals are initial Jy an at t empt to restore 
health and vitality to an older urban area. 
This will make the heritage of the older areas 
of town richer through new life and exposure. 
After the initial goal is met. then a longer 
term goal should be realized. That goal would 
be the increasing awarenees to the general pub-
lic of the possibilities of life through con-
scious effort and commi t ~ent. It will take the 
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effort of everyone in the co~~unity to re - C 
store an d rehabilitate their co~munity and 
in turn themselves. :I 
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PEOPLE The users of the proposed downtown transition 
space area 
* residents 
* shop owners 
* employees of the shops 
* people who service the shops 
* customers 
* people pass ing through (recreators) 
* utilities s ervice pe ople (garbage, meter 
readers, etc.) 
* office people 
The Resident - The role of the-resident is to 
provide the spa ce with movement and life. The 
resident will provide a link between the pure 
residential and the pure commercial space of the 
downtown environment. The new space will pro-
vide for the resident a new place in which to 
live . It will appeal to those people who like 
the activities of the urban scene, but give 
them the privacy they need through careful de-
sign. The residents will also extend the activ-
ities of the shops and restaurants into the even-
A .2. 1 
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ing hours. 
The resident must exist in an area wh ere 
many activities are t o be located. The relatjon 
the resident will have to the other user s will 
be indirect. They , the residents, will pro-
vide a reason for the space to exist before and 
after hours of the business day . The movement 
of people as they come and go .from their apart-
ment s - the light s from the wind ows at night and 
any s ounds of children playing will provide the 
warmth and human s cale the re sidents bring to th 
space. This will be the main relationship b e- . 
tween residents and other users. The residents 
gain from the people who choose to come to this 
space to s pend their t ime and money . They cre-
ate an active changing scene for the residnets 
who wi ll want to live in t his space for its ur-
ban appeal . Other direct relationships will oc -
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cur when the residents go out and take advan-
tage of the space for its other activities. 
Because people will have to live next to the 
increased activity, their privacy must be pro-
tected through conscientious design. If this 
criteria is not met no one will stay in this 
location. There are a few basic elements that 
must exist for each of the activities to be a 
success. To keep the residents satisfied the y 
should not have their day-to-day activities in-
terfered with by the other users of this space. 
Their privacy should be respected completely, 
The residents should not have to be a par t of 
the urban scene if its no t desired. 
The Shop Owners - The role of the shop owners 
is to operate their businesses to the theme of 
the space , This means that to have a compre-
hensive space su ch as this , everyone who parti-
A,2. 3 
cipates in it should be interes{ed in the gen-
eral welfare of the rest of the users of the 
space . Each shop owner can offer his own spec-
ial flair to the space and still be an integral 
part mf the overall design. Every piece that 
makes up this space nust compliment all the 
others in its own way . 
The relationships between shop owners and the 
rest of the users should be one of direct ser-
vice. The shops exist to serve the peop l e who 
will come to them, but the shops are also there 
to take advantage of the drawing power of a wel 
designed space. This dual purpose for existing 
can be found in a~y activity that is enduring 
and profitable. There is a ne ed for both of th 
users of the space . Each user is there for his 
own reasons. In this case , the shops want to 1 
cate in this area because the people are here, 
A,2,4 ' 
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and the people are here for wha~ the space does 
for them besides provide shopping facilities. 
This space is not intende d to provide all of a 
persons shopping needs, but to compliment and 
accent their shopping needs when down in this 
area. 
The psychological and emotional needs of shop 
owners wil l be along the line~ of present and 
future busines s outlooks. If the s pace is to 
succeed there must be a need for it . I am sure 
there is a need for a s pace like this. The ur-
ban environment is dying and the proposed space 
will be nothing new to an urban scene. It will 
be a revival of main street U.S.A . , combined 
with pieces of Paris , New Orleans, Bavaria, etc. 
upgraded to meet the demands of a modern city. 
This will be no attempt to imitate these places, 
only an exercise to use the ingredients of their 
urban spaces in similar proportions so that 
A.2.5 
Bartle sville might share in the 'enjoyment that 
this type of architecture can bring. Therefore, 
the shop owners should be enthusiastic about 
their space after the break-in period has passed 
The Shop and Restaurant Employees - This role 
will be to serve the shops, restaurants, and 
people who use them in a way that will enhance 
the character of the space. As was mentioned 
earlier the most important goal of this project 
is to i mprove the i mage of the c ity , and a 
space that promises warmth and friendliness 
should fulfill that promise down to the last de-
tail , and that includes the people who work in 
the space . This should be no problem if the 
people who work here like their jobs . An envi-
ronment that works well and is g ood to be in 
should bring out the best in .everyone who uses 
it. 
This then is the relationship of the employ-
A.2.6 
ees to the rest of the users. They will inter-
act with the other users in a spirit of frien -
ship and helpfulness to promote the image of the 
shop, the image of the space, and the image of 
Bartlesville, all directed to i mproving the 
quality of life among people. I believe the 
quality of the physical environment has a direct 
eff ect on the relationships between people. 
The psychological or emotional needs of the 
employees should be met by the activities of the 
day-to - day business, They should receive a 
sense of growth and understanding through work-
ing with al l t ypes of people , The space will . 
not promise success to any business using it fo 
its location , but neither will it hinder any 
business due to lack of design consideration. 
The People Who Serve the Shops - The service · 
people will want to drive in and unload their 
cargo and do their work without getting inter-
A, 2. 7 
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anymore than is necessary. 
The relationship of these service people to 
the other users is minimal due to t he nature 
of their business . They will react with the 
shop owners and emp l oyees as far as their busi-
ness concerns go, but they will want to be on 
their way when they are done, ·without interact-
ing with the rest of th e s pace. 
Psychological or emotional ne eds of these 
users shall exist around the efficiency with 
which they can do their job and not have to be 
a part of the space when t hey don't want to. I 
think this is i mportant for all users, ... the 
ability to be away from the space when they need 
t o. 
The Customers - The customers are the people 
who wi ll support the sho ps. These people will 
A. 2 . 8 
bring their own sort of movemen~ and activity to 
the space. Their activity will be gin in the 
late morning , and last through the afterno on 
and into the early evening untjl the shops close 
The relationship of the customers to the rest 
of the users is a direct relationship with most 
of them. The customers will come in contact 
with the shop owners and employees. They will 
be observed by people at home in their apart-
ments , and by people at work in their offices. 
The people who are s pending the day here for 
le i sure purposes will be able to observe the 
activity generat ed by the customers. Very lit -
tle contact will be made with the service people 
due to the dif f erent reasons for both existing 
in the same space. 
The psychological or emotional needs of the 
customers should be met through the environment. 
This is why this space will exist. The purpose 
A.2.9 
of this spac e is to improve the'image of the 
town , and if i t wor ks well, people will come 
to it , to be in it and use it. If the space 
can meet the i r shopping needs , and it · is more 
pleasant to be here than soMewhere else, then 
the cust omer s should be satisfied with respect 
to their shopping desires . This space offers 
something else the enclosed shopping malls don't 
offer , and that is the chance to enjoy the out-
doors while they are shopping . I think this 
is important for all of the users, . •• to b e 
able to enjoy the gifts of nature a s part of 
their daily life. The space should be able to 
protect people when the weather is bad, but j t 
should be a part of nature whenever possible. 
The Peopl e Pas sing Through - These people are 
here mainly for recreation . The r ole of the 
people passing through will be to create activ- ,,.. 
ity and a sense of leisure to the space. These \ I 
A. 2.10 
r 
people will be doing anything ttte space may be 
outfitted for. Some places use recreational 
sportjng activitie s to secure this condition. 
Ice skat ing rinks are popular, but tenn i s courts 
and exposed handball or raquetball courts could 
acc omplish the same thing . The people passing 
thr ough for recreation and relaxation from shop-
ping will create more activity for people to 
watch. I would like this part of town to be a 
place where the older retired folks that live i 
the downtown area can gather to socialize in any 
way the s pace can accommodate them. Bac kga~mon, 
dominoes, checkers , etc . , played outside can be 
very enjoyable . I've seen pictures of old men 
dre s sed up in slacks, sweaters , a nd ties playin 
lawn bowl ing on the green areas of the downtown 
spaces in Canada. 
The relation to the r esidents would be good ~ 
because it would make their neighborhood more i'f I 
A.2.11 ' 
teresting to be in and talk about; the activit~ 
ies of the recreators would be of the types 
that weren't obnoxious due to noise or crowd 
action. The relation to the shop owners and 
employees would be good because these peo ple 
will need occasional refreshment, so they will 
buy from the snack bars. There will be no di-
rect contact, but the atmosphe~e of the recrea-
tion going on outside will be enjoyable to be 
around. The recreators will need to be separ-
ated from the service people because the two 
groups would interfere physically with each , 
other. This is not all that cr i tical, the 
break from the regular activity c ould be a wel-
come sight for some people. The relation of 
recreators to customers is ideal because it g ive 
the customers t he option wh i le they are shopping 
t o become part of the recreation group. Wh i le 
the recreators ca n look on and enjoy the activ-
A. 2 .12 
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it created by people shopping. 1 The shoppers 
add another dimension to the space for the rec-
reators as much as the recreators do for the 
shoppers . Th is is people wat ching people. 
The : shoppers are another source of movement. 
There are many different types of movement in 
this space for people to see . Some of these 
types are: 
People sitting and socializing - very little 
movement or small movements cluster-
ed, 
People walking - linear movement or small 
clustered movements moving together 
slowly in a linear fash i on , 
People riding bicycles - flowing linear move-
ment, or refined small movements 
that are clustered yet flowing in a 
rapid linear or curvilinear fashion, 
People jogging - small rapid clustered movement 
bouncing along in a linear fashion , 
The relationship of recreators to each other 
is important because their activities will be 
varied between people sitting still to people 
jogf ing, and it is important to be sure they 
A.2.13 
can exist without conflict. Th~ activities 
should exist to compliment each other so the 
people can observe as much of the others in the 
space as possible. There may also be the need 
for privacy so space should be provi ded where 
people can get away from the activity, yet ob -
serve as mu ch of the others in the space as pos-
sible. The relation of the recreators to the 
utility service people is similar to their re-
lation to the shop service people. As little 
interact ion as possible will keep the space 
working smoothly . 
The psychological or emotional ne eds of the 
recreators is to have a place where they can be 
to enjoy themselves, the outdoors, other people, 
~nd other peoples activities. One purpose of 
this space is to consolidate people and their 
activities so the town can enjoy each other. 
The Ut il it ies Service People - The role of 
A.2.14 
these people is to maintain the ~pace by ke e p-
ing it free of garbage, to do any landscap i ng, 
and to keep the rest of the utilities working 
properly. 
The relation of t hese service pe ople to the 
other users is minimal, only when their work 
exposes them to the activities of the other us -
ers . 
Psychological and emotional needs of these 
users will exist in the efficiency in which they 
can do their jobs. These users are in this area 
for reasons related to the ir work, and they 
should not have any unneces sary interaction 
while they are in the space. 
The Office People - These users provide another 
spice to the mix of activities . Instead of hav-
ing shops and places to spend your money every-
where y ou turn, you see people working at their 
A.2.15 
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I jobs. I believe -this mix of offices will be 
good for the space. It will offer variety and 
g ive the s pace more of th e flavor of the rest of 
town and not be such a specialized place that 
connotes this is only a place for people who 
want to spend their money and enjoy themselves 
through leisure time activities . 
The relationship of the office users to the 
rest of the users shall be that of a business-
like nature in their places of business unless 
the person wants to mix with t he other users on 
a break or during the lunch hour. The activity 
created by the other users in the space outside 
the office will be a good diversi on to take a 
mental break from his or her work . 
This might be the psychological or emotional 
ne eds the office users can gain from t his type 
of s pace. The space offers many different 
A.2.16 
" 
ACTIVITIES 
things to different people and ft could offer a 
pleasant escape for anyone who needs a break . 
from their work. 
There are seven categories f or types of spaces 
that will · contain all of the smaller 
their activities. These space types 
Shopping Living 
Walking Recreation 
Driving Service 
Office 
The major activities ·for each space 
Shopping space activities includes 
-people will drive in 
-they will need a place to park 
spaces and 
are: 
are: 
-they will walk from their car to t he shop 
-· ( routing) 
-they will need to find the shop (graphice) 
-they will either return t o t heir car or 
continue to shop 
-o thers may walk to the shops from their 
residence or place of business, 
Walking space activities include: 
-walking through the facilities 
-stopping for r est and/or for conversation 
-sit ting on whatever is available 
~interaction with bicycles 
A.2.17 
Driving space activities include': 
- driving i nto the transition space 
·-enjoying the space while driving through 
-finding a place to park 
-taxis dropping people off or picking them 
up 
-bustop needs 
Office space activities include: 
-driving in and parking (this will be long 
term parking, and this car traffic will be 
oc r urring twice daily - in the early ~orn-
ing and late afternoon) 
-walking from parking place to office or 
business (could use protection from the 
weather) 
-people may walk from residence to work 
-lunch break will c ~eate traffic that wi.11 
need a place to eat, and this will be ped-
estrian traffic 
-these businesses will bring in other people 
that wil l need a place to park 
-service activities, such as delivery trucks 
bringing supplies 
Living space activities include: 
- people going to and from work who live in 
the area 
-people needing a place to park permanently 
-traffic created through all miscellaneous 
errands to be run 
-residents with guests wil l create a need 
for parking 
-residents needing open space for outdoor 
activities ( outdoor games and play spaces 
for children) 
-school needs for children (rides to and 
from school) 
A.2. 18 
(J 
,: 
): 
r 
n 
I 
Recreation space activities inctude: 
-bicycle riding 
-picnicing 
-browsing, window shopping 
-jogging through space 
-driving to and parking in or around the 
area to be in, and enjoying the activi-
ties of the space 
-games spaces provided for the users (ten-
nis and basketball, etc.) 
Service s pace activities include: 
-truck traffic 
-unloading delivery trucks 
-landscaping maintenance . 
-trash collection 
-other utility service (phone, gas , electric 
Everyone of the categories above produced 
either car or pedestrian traffic or both along 
with the resulting parking problems . The park-
ing problem will be a major one in the design 
of this space. Also many of the routes from 
parking to offices or shops wilJ be si mi lar and 
will probably be combined. If possible these 
ped~strian links should protect people fro m wind 
and rain. 
A.2. 19 
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The shopping activities and ihe recreation 
activities will be the most easily noticed ones 
in the space, and they will create the most 
noise and motion . These activities will exist 
in the spaces that will be used the most . The 
car traffic should be eliminated from the main 
recreation and shopping spaces and therefore 
will not contribute any noise .and pollution to 
this space. 
The office space shall exist with the shop-
ping areas, but in a subdued manner . The of-
fice activities should be a part of the whole 
space, but the activity of the whole s pace shoul 
not interfere with the office employees perfor-
mance, Major pedestrian traffic should not dis -
tract the people who work in the offices. Also 
some discretion should be used in the shopping 
or recreational activity that offices are locat-
ed near. 
A, 2 . 20 n 
ECONOMIC CONSIDERATIONS 
• The same group of criteria snall apply for 
the residential spaces as for the offices. The 
residents should not have to endure the activ-
ities of the space unless they want to. Pri-
vate outdoor areas for residents would be pref-
erable to having none at all, or to sharing the 
public spaces. 
Service activities will exist out of the way 
of the rest of the activities. They will inter-
act only with through car traffic, and they wjll 
interact at points where regular service is per-
mitted. 
Due to the long range needs of this project 
there is a definite need for phased development . 
It is not feasable to go in and demolish 3 to 4 
blocks and rebuild the area through some master 
plan. People who live and work in this area can 
not afford to be displaced while new facilities 
A.2 . 21 
are being built. 
The space should be developed from a master 
plan on a gradual phased development program . 
The facilities should be introduced on an in-
fill and reclamation type of program where pos-
slble. The important thing to remember is that 
the systems that are working in the downtown 
area should not be upset anym~re than is neces-
sary to accomplish our goal without producing 
unnecessary costs. Transportation, servicing, 
and marketing activities should not have to be 
altered anymore than is absolutely necessary. 
The phased develo pment should occur with the 
most needed facilities locating first. Infill 
activities should be considered first in the a-
vailable spaces, and commercial activities along 
with their accompanying residential and the all 
important parking needs should go in these in-
fill spaces. As the space takes shape with 
A.2. 22 
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GROWTH CONSIDERATIONS 
enough businesses in operation, ~ny transport-
ation changes can be made that will allow more 
recreational spaces to be realized. At this 
point the space should be well enough on it s 
own, and integrated and work with the rest of 
the town. The master plan for the space should 
be easily finished once the momentum has gajned 
to the point where the purpose and realization 
of the goals are in sight to the rest of the 
people who are using the space next to the in-
filled and reclaimed areas. 
The space will need to plan for growth at its 
initial phases. Because until the space is ful-
ly utilized it won't realize its full potential. 
This, though, is where the growth shall stop. 
Due to the goals of the space future growth is 
not wanted. The object of this develo nment in 
this area of town is to stabilize the develop-
A.2. 23 
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ment , so that property values wi~l not deter-
iorate but stabilize and grow . Precedents 
should be set by this development effort so the 
rest of the town can see the need for planning 
and change . The businesses should be supportive 
to the downtown people and any need they have 
for growth should have been planned for in their 
own location before t hey were .developed • . There -
fore, once the space is developed it should be 
there to mature and act as an example for others 
but it should not be designed to hold future 
growth . Any future expansion should use the 
theme set by the initial space, but it should 
grow in the direction of the Central Business 
District, CBD, and not towards the residential 
district. 
The Needs Section will be omitted for the 
Urban Space chapter due to the general nature of 
these urban space activities. • Any attempt at 
defining area requirements would be futile, 
This fact coupled with the lack of specific 
knowledge about the urban s pace with respect to 
dimensions and orientation will combine t6 make 
pinning down area requirements useless. Park-
ing requirements of 300 square feet per car can 
be suggested but the particular design will 
dictate how the other activities are organized 
and how much of each of the other activities 
are desired. The following chapters for the 
individual a.paces will have more specific areas 
for their specific activities. 
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The goals of the CBD of Bartlesville are listed 
"' below . We will try to use effective ag,optive 
reuse and infill of an urban space toa 
* control the random mix of activities that 
are now oc cur r ing . 
* stabilize t he border space between the CBD 
and the residential neighborhoods in order 
to halt the decl i ne of property values and 
make this area desirable to live in . 
* increase the use of this ~space through com-
binations of activities and activities that 
occur at di f ferent times . 
* provide a pleasant mix of human activity 
that will enhance life in an urban district 
and g ive the downtown a posit ive identity . 
* provide a desire for people to 5hop down-
town t hus decreasing the desire for devel -
op ing more than the necessary amenities in 
the suburbs. 
A. J • 1 
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* establish a sense of identity for the in-
dividual with the town . -
* establish a sense of place for t he CBD to 
promote an area people can be comfortable 
in and around . 
* promote coincidental and planned encounters 
of people . 
* project an image for Bartlesville that will 
symbolize the attitudes and character of 
the CBD . 
A. 3. 2 
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FUNCTION RELATED CONCEPTS 
The Programmatic Co ncepts for the Urban Space 
are listed below . Use these concepts as a 
bridge that allows you to move from identify-
ing the problem to solving the problem 
physically . 
ACTIVITY GRDUPING - walking , sit t ing , and any 
other activities of the urban s pace users need 
to be gr ouped t o promo te chance encounters and 
pl anned meetings, and to define'the space. 
PRIVACY - private pl a ces shou ld be provided for 
peo ple in the urban s pace so that t hey can be 
by thems elve s and observe the other activities. 
SEPARATED FLOW - pe ople who c hoos e c onf 1 icting 
means of travers ing the ur ban space must be 
designed for. These would be people on bicycles 
and people on f oot as an example. 
FLEXIBILITY - the urban space could be the set-
ting for gro up meetings , parties, town functions 
A.4.1 
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of varying needs, or other specialized uses 
beyond the normal activities of pedestrians , 
sho ppers, and office workers. 
MIXED FLOW - to promote planned and chance en-
c ounters, and to a dd another kind of movement 
to the urban space . 
ENHANCEMENT - natural views to parts of 
Bart l esville should be used to strengthen the 
urban space by its relation to the surrounding 
area. 
CLIMATE CONTROL - shading devices for sun con-
trol , screening for wind control, and shelter 
for rain protection will be needed. 
ORIENTATION - the urban s pace must be easily 
diagnosed by the user a s to their sense of dir-
ection and pos i tion with the space. 
ACCESSIBILITY - points of arrival for taxis and 
buses should be provided, and bicycles and ped-
estr i ans should have easy access to and from the 
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urban s pace. 
PROJECTED IMAGE - warmth, friendliness, openes s 
are the descriptions for the t ype of image the 
urban space should project. 
PROJECT QUALITY - the project should set a 
standard with respect to design and use of 
materials for the surrounding neighborhood. 
The pr o jects functi on is t o promote human int er-
est in the urban space, and therefore, it should 
I 
not dominate its users through scale, foreign 
spaces, or improperly us ed and selected mater-
ials. 
SENSE OF PLACE - the urban s pace must have a 
personality and rapport with its surround i ngs 
that g ives the user the feeling that this place 
belongs wher e its at. 
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FUNCTION 
A STATEMENT OF THE PROBLEM 
To date the downtown Bartlesville Central 
Business District has been eroding in two 
ways. The first is the manner in which the 
structures that house the CBD activities have 
themselves detertor.ated. Roofs leak, and none 
of the older structures are adequately insulat-
ed. The second means of CBD erosion is the 
process of buying land in the neighboring res-
idential ~reas for office space use. This land 
has become undesirable to live in due to its 
location next to the activities of the CBD, and 
it has become an easy target for new office 
development. Th is unorganized development and 
deteriorated atmosphere have combined to make 
downtown Bartlesville unattractive and undes ir-
able as a place to be. This project shall sug-
gest a solution to these problems. 
u 
FORM 
ECONOMY 
Since the project site is located on the link 
between the city park and the older historical 
nei ghborho od of Bartlesville , the project will 
compliment these conditions . The project will 
reflect the use of brick as the main building 
material for exterior walls as taken from the 
older historical neighborhood . The shape of 
the project will be active and not "flat 
chested", as has been the character of the CBD , 
to play up to the activity of the park and the 
dynamic direction of CBD growth . In this way 
the observer wil l have some continuity of 
architecture as they come from the older his-
torical neighborhood to the CBD, and the pro-
ject will act as an introduction to the resi -
dential space if the observer is travelling to-
wards the 0lder historical neighborhood. 
Economy in the form of places to park a car 
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will be a major consideration and will pos -
sibly shape the project . 
Due to the comprehensive planning nature the 
Central Busine s s District will have t o be 
phased into its final desired form . 
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The Brightside, Inside, Fireside Restaurant 
is owned by Tom Ward,a local merchant of 
Bartlesville. Presently this restaurant is 
located in the TRW Building in downtown 
Bartlesville at the corner of 4th and Dewey. 
The ope r ational concept of the restaurant is 
the combination of three different spaces put 
t ogether in order t o give a different atmos-
phere to the diners for each of the di f ferent 
parts of the day. In the morning, the Bright-
side r oom can be used for morning coffee or 
breakfast. This space is gaily decorated and 
the mood is light and airy. At no on, the Ins ide 
room is used for lunches that are more along 
the line of a hot meal. This space is comfort-
ably decorated with emphasis being placed upon 
a hot lunch available quickly to a person on 
their lunch break. At night, the Fireside room 
B,1,1.1 
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is us ed for even ing d i ning. This space i s dec-
orated in a well-padded, warm-toned, thick-car-
peted fashion to seduce and relax the diner and 
make the evening out a pleasant experience. 
One emerging issue of the food business i s the 
lack of people who are trained to c ook in rest-
aurants. Due to this fact a lot of the more 
involved dishes like lasagna, are prec ooked in 
f actory kitchens and shipped to restaurants. 
This will reduce kitchen staff and speed up 
the delivery of f ood to the customers. It does 
have the drawback of uniformity, A res taurant 
will not be known for its special characteristic! 
and ways of pre paring f ood. 
At the present the no ontime operations s eem to 
be the most profitable. If th is space could 
be phased-in f i rst and put in use the restaurant 
c ould draw revenue that much earlier. The even-
ing d i ning crowd has not been what was hoped for 
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and due to this fact the evening dining space 
should be phased-in last if it looks l i ke the 
market will improve. 
We are planning for this point in the CBD to 
become the hub of various activities, and 
therefore growth of demand for eating places 
should increase. With this in mind plans should 
be made for expansion. Hopefully, this area of 
town will increase its volume of night activity, 
and an evening di ning space would be appropriate. 
Future analysis of the t ype of people who are 
drawn to this space may indicate the t ype of 
eveni ng dining space tha t wo uld wor k . 
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PEOPLE The people who interact daily with the restau-
rant space are: 
* customers 
* lllanager 
* cook 
* salad girls - 2 
·:l- waitresses 
-
4 
* dishwasher 
·:f- vendors 
* delivery people 
* trash pickup. 
The Customers - The cus t omers are the main 
users of the restaurant space . They will c ome 
and choose what they want to eat. The custom-
ers interact with t he waitresses during their 
meal through conversation , and they i nteract 
with t he cashier as they leave . The customers 
should be effected b y the space they eat in, in 
a way that reflects t he theme of the s pace. 
Use of appropriate lighting , furn ishings, color , 
space detailing, and music are all part of the 
dining experience. 
The Manager - The manager has control of the 
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administrative duties . The manager will over-
see the activity of the employees. She meets 
any vendors that ~ay come, and she hires and 
fires e ~ployees. In this cas e the manager was 
the cashier. The manager . needs an efficient 
place to work and keep the records of the daily 
business. 
The Cook - The cook is responsible for having 
all the food ready to be served. This includes 
the daily specials mainly . She may have the 
salad girls help in the preparation phase of the 
meals . Another duty of the c ook is to check in 
the meat deliveries as they arrive. 
The cook discus ~es policies with the manager . 
She takes orders for meals from the waitresses, 
and she delegates duties to the saladgirls. 
~sychologically the co ok needs an efficient 
work space which should include an of f ice space 
to plan her activities. 
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The Salad Girls - The salad girls help the co-
ordination of the food preparation and the 
serving of the food. They will interact with 
the cook and the waitres s es to keep the flow of 
food working efficiently. Again, an efficient 
work area requiring minimum numbers of steps, 
etc. would be the answer to any psychological 
needs of the salad girls . 
The Waitresses - The waitresses will keep care 
of their respective tables. They wait on the 
customers and clean up afterwards. It is their 
duty to keep the dining space ready to serve 
people . All work stations should be stocked at 
all times. The waitresses will interact with 
the customers to take their orders and satisfy 
their needs as they dine. She wi J l jnteract 
with the kitchen help t o transmit the order in-
formation. Again, eff i cient working conditions 
are the requirements for the waitresses. 
B.1.2.3 
The Dishwasher - The dishwasher must handle the 
dishes as they come in to her area via the con-
veyor from the dinrng spaces. The dishes are 
cleaned immediately and made available for re-
stocking at the work stations of the waitresses. 
The dishwasher ne ed interact only with the 
waitresses to keep the work stations supplied 
with clean dishes. An efficient work space is 
again the answer for the emotional needs of this 
person. 
The Vendors - The vendors come as salesmen to 
promote their food company and make any sales 
they can. The vendors interact with the manager 
in their business, and no consideration is given 
to their emotional needs other than the managers 
office space accommodations. 
The Delivery People - The delivery people bring 
the food and paper su pplies to the restaurant. 
They interact with t he cook and t he salad g irls . 
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ACTIVITIES 
The Trash Pickup People - These pe ople do exact-
ly as their title i mplies. There is no ne ed for 
interaction w~th other users of the restaurant 
space. They were mentioned here because of the 
area requirements later on for a trash space. 
The activities common to the restaurant space 
are: 
* entry activities 
* dining activities 
* cashier activities 
* waiting activities 
* f oo d preparation activities 
* f ood serving ac t iv i ties 
* s t orage activities 
* administrative activities 
The Entry Activities - Entry act i vities c oul d 
include1 1) entering the restaurant, 2) hang -
i ng up coats and hats, J) unloading any parcels 
or briefcases, 4) wait i ng t o be seated. The 
entry activities have a direct relat i onship 
with the dining activities and the cashier ac-
tivities. 
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The Dini ng Ac t ivit i es - The dining act i v i ties 
are: 1) being seated and waited on, 2) eating 
and a rand om dash to the restroom, 3) conversa-
tion and cof f ee after the meal, 4) tipping the 
waitresses, 5) paying for the services either 
at the table or the cas hiers stand , The dining 
activities are directly related to t he f ood 
serving areas and the dishwashing activi ty. 
They are also directly related to the cashier 
activi ties and the entry activities. 
The Cashier Activities - The cashier activities 
would include: 1) accepting payment for the 
meal, 2) watching t he entry and ex i t of d i ners 
to avoid g iving away fre e meals, 3) control of 
the entry point to aid in seating diners wait i ng 
to be s erved, 4) answering the phome for caJ l-in 
activities, 5) controlljng the mood lighting and 
mus ic levels of the dining s paces. The cashier 
activities have direct relationsh i p with t he 
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dining spaces and the entry space. There c ould 
an advantage to l ocating it near the managers 
of f ice. 
The Waiting Activities - The waiting activities 
include: 1) setting the tables and having them 
ready for the diners, 2) taking orders and seat-
ing diners, 3) waiting on the diners, 4) keep-
the work stations stocked, 5) po s sible help in 
the kitchen during slack periods. 
Food Preparation Activities - The food prepara-
tion act'vities include: 1) checking in all food 
deliveries, 2) control of the level of food 
inventory , 3) washing and cleaning all food,and 
preparation of the servery, 4). cleaning the u-
tensils used and the work space used in the food 
preparation activities. 
Food Serving Activities - This type of activity 
will exist if there is a cafeteria t ype of plan 
used. The activities would include: 1) ke eping 
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the s erving bars stocked , 2) s erving the f ood 
to t he diners, 3) kee ping t he servery clean. 
Storage Ac t ivit i es - The storage activities ares 
1) storage of all dry foods and vegetables, 2) 
any cold storage of dairy products and vege-
tables that need it , 3) frozen food storage for 
all precooked entre es and other, 4) trash stor-
age. 
AdminQstrative Activities - The administrative 
duties include: 1) In this particular instance, 
the manager i s the cashier and all of the activ-
ities of the cash i er a pply to the manager, 2) 
all the paperwork and bookkeepping activities 
of the day-today business, 3) coordinating the 
activities of the employees, 4) interviewing 
new emplo yees, 5) meeting with vendors (sales-
men) to l ook at new food lines and poss ibilities 
of menu expansion. The administrative activit-
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ies are related to the kitchen or f ood prepara-
tion and cooking activities. They are also re-
lated to overseeing of the dining activities. 
This in turn relates the administrative a ctivit-
ies to the waiting activities. The entry act-
ivities are also related with salesmen and new 
employee applicants coming in and out. 
Other relations not mentioned in the above text 
deal with the storage activities, food serving 
activities , food preparation activities, and 
the waiting activities . The storage activities 
are closely related to the f ood preparation area 
and the delivery point . Food servi ng activit-
ies are closely related to the f ood pre paration 
area and t he dining act i vities area. They could 
be related to a waitresses work station depend-
ing upon the concept of the restaurant. The 
food preparation activities are related to the 
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storage activities and the c ooking area. They 
are also related to the food serving activities 
and the dining activities and the waiting acti-
vities. The waiting activities are the connec-
tions between t he food serving area and the 
dining activities . They also have a direct re-
lation to the cashier if the check for the meal 
is handled through the the waitress. The dish-
washing activity is also directly related to 
the waiting activity through table cleanup and 
work station restocking with clean plates. This 
concludes the section on restaurant f a cts. 
B.1 .2.10 
The Needs Section contains the area require-
ments for the activities listed in the Facts 
Section . It will also include a bubble dia-
gram to show the adjacency requ irements f or all 
of the activity areas . 
The Dining Activity - An area of 35 ' x 35' will 
accommodate 90 to 100 diners . 
* tables and chairs are modular so the y can be 
arranged to accommodate di f ferent sized groups 
through di f ferent placements . 
* these are the working dimensions for chairs 
with diners in place. 
-------- * allow this much distance minimum for passage 
-------- behind chairs . 
2.' - 6"' * the salad bar can be of various shapes as 
long as they are easily accessible from the side 
- a good dimension is 8 1 x 2' for the ice bin, 
- allow shelf space around ice for plate rest, 
- keep plates and dry food to either s ide of 
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the salad ice bin, 
- supply overhead spotlighting on salads only; 
this light should not interfere with t he mood 
of dining space, 
The Waiting Activity - The waitres s es work sta-
tion are meant to supplement the kitchen food 
preparation area if the restaurant if informal. 
For more sophisticated operations the work 
station will strictly serve the dining space 
ne eds stocking dishes, silver, napkins, and 
glasses for the setting up of tables. The wait-
ress will serve hot and cold drinks from this 
point - mostly coffee,tea, and water. 
* equip ,ent ne Pded will be: a hot plate for 
coffee, - an1 ice machine , - shelves for china 
and s i lver, napkin and menu storage , - s upply 
2 outlets, salt & pepper & other condiments, 
ash trays, a water supply and sink for cleaning 
tables. 
B,1.J. 2 
If the works t ation must supplement the kit chen 
activity it ma y be equipped with~ -an ice mach-
ine , -a food warmer, -a coke dispenser , -a sink, 
-a s mall c ountertop oven , -a microwave oven, -
and a hot plate for warming coffee and water. 
Supply J - 2 unit outlets at this style worksta-
tion . 
The Cashier Activity - This space takes from 
25 to 40 s quare feet of floor space. 
Equiptment needed: 
* phone for call-in orders 
* cash register 
* credit card machine 
* volume control for mood music 
* l ight switches for adjacent dining and entry 
areas , 
* fire extinguisher 
* provide 15 linear feet of shelf space - at 
least 18" deep to s tore candy, menu's, and 
incidentals. 
The Entry Activity - This activity r equired 
250 square feet of floor space for the restau-
rant studied. This figure will vary depending 
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upon the configuration of t he e~try space. 
Equipment needed: 
* chairs - 15 to 20 
* coat racks - 40 t o 50 l inear f eet, total 
* shelf space for hats and briefcases - 18" 
deep and 40 to ~O linear feet, total 
The Dishwashi ng Activities - The s tudied kitchen 
used approximately 180 s quare fe et of flo or 
space for this activity. 
Equipment needed: 
* 
* 
* 
* 
* 
* 
conveyor for moving dishes from work station 
or di ning area t o dishwas hing area, 
large garbage disposal with rinse hose above, 
mechanica l washing unit with vent above, 
two large sinks for handwashing and cleanup, 
wi t h hot and cold water supply and deter-
gents stored below, 
undershelf storage for dishcarry racks, and 
overshelf convenience shelves, 
work surface is JO" deep and is prov i ded on 
a l l walls where poss ible, 
This activity was omitted from the Facts Sec-
tion and wi ll be included here as to the activ-
ities that take place here. 
The dishwashing activity includes, 1) receiving 
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the soiled dishes and preparing 'them for the 
washing machine, 2) collecting the cleaned dish-
es and stacking them for reuse at the waitresses 
work stations, cleanup of the dishwashing space. 
This activity relates directly to the dining 
space, but it is undesirable due to the noise 
and the heat and activity produced by this space 
The Administrative Activity - .The studied space 
required 80 square feet of floor space for the 
managers office. This was cramped. 
Equipment needed: 
* telephone 
* tape machine for recorded mood music , 
* of f ice desk and chair 
* 2 chairs for salesmen, etc. 
* storage racks for employees uniforms 
* small storage credenza 
* 10 inear feet of shelf space 
* calculator 
The Food Preparation Activity - This activity is 
composed of the actual food preparation and the 
cooking activities along with the cleanup activ-
B.1.J.5 
ities. The interviewed kitchen 1was approxi-
mately 10' x 70' and it served 250 people. 
This floor space included the storage activit-
ies. 
Equipment ne eded1 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
a l l work surfaces are at least 30" deep 
supply a 2-unit outlet every 5 feet along the 
food preparation shelves 
supply a telephone in the kitchen 
cleanup station consisting of sta i nless steel 
work surface and 2 sinks for washing co oking 
pots , pans , and utensils, 
2-grill surfaces, approximately 3' x 5' eac~ 
2-large burners 
1-deep fry unit 
ovens 
-one for slow cooking 
-2 for large fast cook items 
-a bank of 4 small ovens 
- microwave for quick warmups 
-allow 10 linear feet for ovens 
a servery consisting of: 
-a food pass through at least 30"deep with 4 
to 6 compartments 
-a food steam table to keep vegetables, etc. 
warm, with freezer unit for ice cream, etc . 
this unit is a pproximately 10 feet by JO" 
deep 
food preparation areas - at least 25 linear : 
fe~t -of 1 self with ·stor~ge f or kitchen ut en-
sils below the shelves- shelves JO" deep 
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The Storage Activities - The stdrage activities 
include all the f ood supply stor age and the 
paper goo ds storage. It also inc l udes the 
trash are a . 
Equipment needed, 
* dry storage - shelves 12 " deep and 80 linear 
feet 
* trash storage - 5' x 5' area needed 
* cold storage - 2 refrigerator units 10' x 5' 
each . 
2 freezer units JO" x 36 11 these were regular 
household units but a walk-in style was re~ 
quested to consolidate the s ma l ler ones , 
* p~perstorage - cups, plates towels, etc., 
80 linear feet of shelf space ne eded, 
Editors Note: 
Provide restroom space for each sex fo r each 
level of restaurant space, Use a minimum of JO 
s quare feet per facility, 
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The following is a functional bubble diagram 
showing the adjacency requirements for all of 
the major areas of the restaurant space. 
K ITC.J-t t:.N SUe:>SPAC. 
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FUNCTION The restaurant is being employed to promote the 
use of this urban space through more of the day. 
It is also an attempt to fill a gap that is 
needed in Bartlesville as another form of lei-
sure activity . 
The restaurant should be able to handle 200 
people. 
Provide the dining space with areas for group 
dining and areas for 2 to 4 diners. 
The dining activities shall be the top priority 
activities . They will control design decisions 
when confl"cts arise between different activity 
types. 
Design should consider the reduction of ability 
of a person to walk out without paying for the 
meal . 
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Smooth flow of the dining, waiting, f ood prep-
aration, and s t orage activities is necessary 
to make space efficient. 
Segregate the main waiting activity flow from 
the main flow of the diners . 
The restaurant shall not create any environ-
mental hazards through excess trash bu i ldup nor 
through improper disposal of waste. 
An important goal of the restaurant is to blend 
into the urban fabric and relate to its neigh-
bors through use of materials and respect of its 
neighbors views to and around the restaurant, 
The very thing that will keep people returning 
to this space is the psychological and emot i on-
al reactions that people have toward the space. 
The warmth and friendliness of the restaurant 
will determine how successful it is, 
B.1.4. 2 
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The projected image of the restaurant should be 
a\ warm, friendly, place to dine. The restau-
rant will be designed to be an integral part of 
the urban scene. 
No view or conditions of space shall detract 
from the character of the intended urban space. 
The dining spaces should be flexible to accom-
modate interior room changes with respect to 
furnishings and space arrangements. 
Over time business is expected to grow into the 
evening hours and space should be available for 
this expansion. 
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Listed below are the programmatic concepts of 
the restaurant space. 
Service - centralized or decentralized 
Decentralize the waitresses work stat ions . 
Centralize the fo od storage act i v i ties around 
the delivery point. 
Centralize the f ood servery . 
Decentralize the cashier act i vit i es if one cas h-
ier can't operate efficiently. 
Decentralize the fo od pre paration activi ties in 
the kitchen . 
People Grouping - Provide varied s paces for 
different size groups of di ners . 
Activity Grouping - Group kitchen activi ties in 
order of work fl ow. 
Privacy - Provide prfuvate spaces for some diners 
the manager , and the cook . 
Priority - The atmosphere of the dining space 
should not be compromised by kitchen and di sh-
washing. noise , undue waitres s activity, and 
cashier activity . 
Security - The point of entry and exit should 
be under observation of one or more of the rest -
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aurants employees. 
Sequential Flow - Each of the activity areas 
have a certain sequential flow that should be 
understood to be designed for. One example is 
the kitchen activity flow: 1) food storage, 2) 
food preparation, J) cooking, 4) serving, 5) dis 
pickup and wash,~) return dishes to work static 
Separation - Minimum amount of contact between 
diners and restaurant staff is desirable. 
Relationships - There are relationships between 
the major activities found in the Facts section, 
There are relationships between the subactivit~ 
ies of activities where people interact. 
Site Preservation - Take advantage of any views 
of Bartlesville from the restaurant space. 
Climate Control - The weather is windy in the 
spring and winter. The winters are cold and the 
Summers are hot. Take advantage of good summer, 
spring , and fall evening breeses. 
Integration - Integrate the atmosphere of the 
restaurant with the neighboring -CED activities. 
Accessibility - Ease of entrance and exit from 
the urban space. 
Project Quality - This project should raise the 
standards of use of material and desi~n in the 
CBD area. 
ECONOMY 
TIME 
Time-Use - Probable use of restaurant frontage 
for other functions - such as civic meetings. 
Energy Conservation - Control of sun and wind 
with respect to heat gain and heat loss . shall 
be considered. 
Historic Significance - This project is wanting 
to follow the lead set for design continuity by 
its use of material and texture. The materials 
used and texture developed are taken from the 
older residential neighborh0od to t he south of 
the project. This theme wil l hopefully be used 
in future development of the CBD and surrounding 
neighborhoods. 
Convertibility - Present concepts about dining 
are subject to change and the restaurant space 
should be ad optable to remodelling. 
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EMERGING ISSUES 
F'irst Investment Company is an insurance com-
pany. They are an independent agency for many 
insurance companies and they can handle almost 
any size policy from automobile insurance to 
insuring whole companies. Presently First 
Investment is located on Johnstone Street be-
tween Frank Phillips Blvd. and 4th Street in 
the main section of the retail~commercial core. 
The operational concept of the First Investment 
Co. is simply to give good efficient customer 
service. Their activity is mostly paperwork and 
this implies the exchange of information. This 
concept of efficient information exchange then 
will guide most of the design decisions. 
Three points were brought out as emerging issues 
that could or are affecting First Investment Co. 
Concern was expressed that the banks may work 
themselves into the insurance business. This 
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seems unlikely, as of now its against the law. 
Socialized medicine was another concern , but 
large groups of people are insured already and 
the feeling was that this issue would not affect 
their business . These two concerns expressed 
above were centered around loss of business . 
Presently this possibility does not seem probablE 
Another emerging issue is the control the compu-
ter gives to a volume of paperwork that was not 
possible in the past . They can do more work 
more efficiently and the implications here are 
that for the present the same staff can handle 
more business making the need for more manpower 
diminish somewhat. 
In terms of growth the present staff can handle 
the business adquately, this is so dne to the 
aforementioned use of the computer. The busi-
ness is always expanding and the expansion is 
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in increased policies s old. In 'time there may 
be a need for another s a le sman and/or clerical 
worker but it would be hard to say when. Do 
provide possibilities for expansion. 
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PEOPLE The people who interact daily with the office 
space are: 
* clients 
* salespeople 
* clerical/underwriters 
.:,. mail deli very 
* UPS delivery 
* walk-in customers with payments 
* claimsmen from parent companies 
~~ auditors 
* safety engineers 
The Clients - The clients come to the First 
Investment office and present their business 
needs. Some client s are met in the field , but 
their ne eds are related to the salesman so that 
he may transmit them into insurance policies . 
After the salesperson has set up a program for 
the client all paperwork of the client wi_ll be 
handled by the cleric a l staff . The client shoul< 
receive courteous service with an element of 
privacy and comfortable surroundings when they 
are in the office space . 
The Salespeople - The role of the salespeople is 
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to sell insurance policies . They discuss their 
qualities with possible customers and if a sale 
is made then a program suited to the client is 
worked out . The salespeople interact with the 
possible client and older tlients through dis-
cussion of insurance needs . They interact with 
the clerical/underwriter staff to initiate the 
paperwork for new clients. Salespeople also hav 
to meet with claimsmen ,. and safety engineers to 
uncover problems and initiate solutions to the 
problems of special insurance needs for some 
clients. The salespeople are provided privacy , 
comfortable surroundings , accous t ically treated 
office, taped music, and a view from their offic 
The Clerical/Underwriters - The clerical/under-
writers will take information from the sales-
people and process the policies and get the 
needs out to the insurance companies and the 
client. They also control the paperwor k on all 
B.2 .2.2 
of the current business. The clerical staff 
interacts with the salespeople to initiate and 
fefer to paperwork on past, present, and future 
clients. They may assist walk-in business in 
the office. One of the clerical staff will 
handle the mail and a major portion of the walk-
in people, this is the receptionist. The cler-
ical staff are provided with efficient working 
conditions, taped music, lounge facilities, and 
-111111· J,~ 
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a professional atmosphere with a view if possible 
The Mail Delivery User - This guy is the regular 
mailman who will be in dally with any mail. He 
interacts with the receptionist through handing 
her anything for the office. No psychological 
or emotional needs are provided for the mail de-
liverer, 
The UPS Delivery User - This delivery service is 
used for larger parcels like business forms that 
come from parent companies. He will interact 
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with the receptionist, and no ps1ychological or 
emotional needs are provided for this user, 
The Walk-in Payment User~--- These people are 
clients who will prefer to pay for their pol-
icy im person in the office. These people in-
teract with the receptionist, and they may be 
provided with a place to sit if they have to 
wait. 
The Claimsman - This user will be sent to in-
spect questionable or seemingly questionable 
claims, His role is to determine if the client 
has a valid claim against the company. He will 
interact with the salespeople and the clients, 
and possibly anyone who can help him determine 
C 
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the information he needs to make his decisions. 1 
There is a co!il.ference room provided for this 
users needs, 
The Auditor - These people are there simply to 
audit the records of the office. They may in-
B,2,2.4 
ACTIVITIES 
teract with any employee of the 'office space. 
The auditors are provided with efficient access 
to the records and information they need. 
The Safety Engineer - The safety engineer is 
needed to inspect the operations of clients to 
determine the riskiness of the operation . He 
will react with clients for information and 
with salespeople and clerical.staff to relate 
his findings and decision. He is provided with 
use of the conference room. 
The activities common to the office space are: 
,, 
'" 
* 
* 
* 
sales 
clerical/underwriter 
reception 
conference 
storage 
break 
janitorial 
The Sales Activities - These activities in-
clude: 1) private discussions with clients, 2) 
dictation onto a transcriber, 3) information 
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transmission, 4) phone c onferende work, 5) in-
teroffice c ommuni cation, 6) storage for b 0oks, 
paper, forms, folders, etc. These activities 
have a direct relationship to the clerical/un-
derwriter activities through the constant 
transmi ssi on of infor~at ion betwe en the two 
user t ypes. The re is a minor r e l ati onsh ip be-
tween the conf erence activities and the break 
activities for occas ional meeting s and the 
break for coffee. 
The Clerical/Underwriter Activities - These ac-
t ivities include: 1) t yp ing, 2) s mall amount of 
fjling for po licy forms, J) desk space , 4) sec-
retary return, 5) preparation of policy forms, 
billing statements, and transfer ring informatior 
from the transcriber to other paperwork . These 
activities are related directly to the sales 
ac t ivities, There are ~i nor relat 1 onsh ips to 
the storage and break activities through the 
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need to retrieve supplies or go 'to coffee. 
The Reception Activities - These activities in-
clude: 1) ail of the activities of the clerical/ 
underwriter, 2) receives payme:mt from walk-in 
clients and stores money in a safe for transfer 
to the bank daily, J) receives and processes 
the mail, 4) directs other walk-in business to 
the rest of the office space •. These activities 
are directly related to the storage activities. 
They are also related to the sales activities 
through the direction of clients from the en~· 
trance to the sales office, and through normal 
clerical - sales relations. 
The Conference Activities - These activities in-
cludes 1) interoffice meetings, 2) meetings 
with claimsmen and safety engineers, 3) use o-f-- [ 
I 
the library, Due to the multiuse nature of 
this space the colilf'erence activities relate to 
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the sales activities and the cle1rical activi-
ties. The conference activities could be 
handled elsewhere i~ future expansion required 
that this space be used for more sales or cler-
ical activities. 
The Storage Activities - These activities in~ 
cludez 1) a space for office supplies, 2) a 
space to process the mail, 3) ·file cabinet stor-
age for 5 four drawer active files, 6 four 
drawer inactive files, and old files storage 
for those inactive for more than a year back to 
seven years, 4) space for a safe for daily moneyl! 
transactions, 5) space for a copy machine and 
the taped music machine •. These activities are 
related to the clerical activities mainly with 
secondary emphasis given to the sales activities. 
They are related to the clerical activities due 
to the constant use these users give the files, 
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the copy machine, and the office supplies. 
The salesmen use these fac i lities also but not 
to the degree of the clerical staff. 
The Break Activities - These activities in-
clude: 1) having coff ee, 2) sit t ing and relax-
ing from work, J) maybe having s mall snacks, 
4) any restroom needs, 5) shower needs for the 
men, and 6) day bed needs for . the women. These 
activities are obviously related to the whole 
staff of the off ice space and would work bet-
ter opposite the reception activities as far a-
way from them as possible due to the nonprofes-
s i onal atmosphere of the break activities. 
The Janitorial Activities - These activities in-
clude, 1) emptying the trash, 2) dusting and 
cleanup of the office space, - there is a need 
for janitor supplies storage. These activities 
are not related to any of the office s pace ac~ 
tivities except through supplies storage needs. 
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The Needs Section will li st area requirements 
for activities found in the Facts Section . It 
will include a bubble diagram to show the ad -
jacency requirements of the activity areas. 
The Sales Activity - The sales act i vity takes 
place in the individual offices of the of f ice 
space. Each office should be at least 140 
square feet. The furniture needed to use this 
space is1 
* an off ice desk with accompanying credenza 
* 3 chairs and an end table for the clients 
* supply a couch in the number one off i ce 
* supply 12 feet of bookshelf storage 
* each office had a small closet 
The equ ipment needed to work in this s pace are: 
* a telephone 
* a dictating machine 
* a calculating machine 
* .' intercom receiver and transmitter 
This equipment can be stored either in the desk 
or in the credenza. Treat this s pace to be ac 
austical ly quiet and provide a speaker for taped 
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music . Supply at least 3 electrical outlets in 
this space , with 4 outlets for desk appliances . 
The Clerical/Underwriters Activities - These 
activities invo l ve mainly paperwork and require 
approximately an 8 1 x 8 1 s pace for each of the 
five underwniters with extra space being allowed 
for the underwriter who also acts as a reception-
ist . This extra space is needed for the safe 
which requires a 3' x 6 1 area . Its location 
near the receptionist is preferred but not ne~ 
cessary . The furniture needed for this activity 
would bet 
* a desk with secretaries return 
* 2-2 drawer files 
* 2 chairs for clients 
The equipment needed to work in this space are: 
* a telephone 
* a t ypewriter 
* a dictating machine 
* a transcriber 
* an adding machine 
This equipment was stored in the desk or in the 
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secretaries return. Each desk area needs a four 
place electrical outlet and should be served by 
the taped music . 
The Reception Activities - These activities are 
the same as the clerical/underwriters activities 
with the addition of the reception function. 
This added function causes a need for the loca-
tion of a safe for the deposit of the daily 
walk-in receipts. This space needs to be dis-
tinctive as to its receptive function. 
The Conference Activities - The conference ac-
tivities will exist in one space and the space 
will be large enough to accomodate these furn-
ishings: 
* table and chairs for eight people 
* work surface cabinets with at least 15 
l i near feet of shelf space above for office 
library 
Supply this equipment in the conference space: 
* chalkboard 
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% electrical outlets every 5 feet along the 
top of the cabinet for various appliances 
Jhe Storage Acti,._vi ties. - The storage for the 
office supplies needs space equivalent to a 
6 1 x 10' closet with 18 linear feet of shelf 
space at least 18" deep. There is a need for 
a space to process the daily mail equivalent to 
shelf top work surface of 10 linear feet and 
24" deep. File cabinet space of 15" x JO" is 
needed for· each 4-drawer unit with at least 30 '' 
in front of the cabinet to open the drawers. 
Space is needed for the old files that are kept 
for seven years back due to tax regulations. 
Supply a 3' x 8 1 space for these back records. 
Supply space for an office safe of 3' x26' and 
this safe will stand aprroximately 4 1 high. 
The copy machine is small and can be stored on 
a cabinet top but it requires 18" x 30". The 
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l • last piece of equipment that requires special 
storage is the tape player for the recorded 
music. Supply a shelf or cabinet top of 18n x 
24" for this machine. The copy machine and the 
tape player each require an electrical outlet. 
The mail processir1g room will need a scale and 
postage meter but this is stored on the existing 
shelf. 
The Break .A.ctivi ties - In the staff lounge sup-
ply a refrigerator, coffee machine, and soft 
drink dispenser. Cabinet top shelf space for 
any appliances will be used and seating for 10. 
people will be needed. A minimum area of 12' x 
I 
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~ 16 1 is required for this space. 
Supply restrooms for men and women, In the mens ~n 
I 
restroom supply a toilet, a lavatory, and a show i 
er. A urinal if possible but this is optional. 
In the womens restroom supply a toilet, a lava-
B.2.J.5 I I 
tory, and a couch or day bed. I In the staff 
lounge there should be outlets for the required 
appliances along the work cabinet and one for th 
refrigerator. 
~ Janitorial Activities - Provide storage 
space for the cleaning supplies such as a jan-
itors closet in the restroom ot the staff lounge 
A 3' x"\3' space with shelves a.bove would be ad-
equate. 
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The following is a functional bubble diagram 
showing the adjacency requirements for all of 
the major areas of the office space. 
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FUNCTION 
The following are the performance goals of the 
First Investment Company , an insurance office , 
The office space activities should provide an-
other type of activity to broaden the character 
and types of users available to the urban space , 
This office space must provide for varying types 
communication. One to one , one to two, or up to 
ten in a conference are the limiting sizes. 
The office space should not inhibit any of the 
employees from doing their job through inatten-
tion to noise control, activity control, and 
efficient space use control, 
Client - Salesman contact is i ~portant to the 
continuation and growth of the business and the 
theme of the office space should support this 
activity as the major criterion for design, 
B.2,4.1 
C 
I 
I 
l 
FORM 
The office spac e should support t he relation-
shi ps between salesman- client, salesman-clerica l 
help as the two major relationships . 
Security should be provided for the receptionist 
who shall do the daily cash payment transactions . 
The design should provide functional efficiency 
for all users of the office space . 
Parking should be in close proximity . 
The office space shall promote the design the~e 
of the urban space - while not neglecting to 
identify itself . 
The office space sha l l provide for quiet opera-
tion , certain visual contact with the urban 
space and the i nner office s pace , and warm and 
friendly surroundings . 
The of~ice entry shall not fi ght for attention 
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with its neighbors, competitors,• or the urban 
space . 
The office space must project competence, _and 
professional integrity. 
Minimizing maintenance and operating costs are 
to be effected by the design. 
The office space will compliment the urban 
space which shall acknowledge through design 
the historical significance of Bartlesvilles 
earlier brick structures. 
The office space shall provide for growth in the 
number of employees. 
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Listed below are the programmatic concepts of 
t he off ice space . 
Service - centralized or decentralized 
Centralize mai l and UPS delivery point and the 
transfer access to the mai l processing area. 
Centralize the storage ne eds. 
Centralize all staff needs such as lounge, lock-
ers, and restrooms. 
Separation - Separate the staff break areas from 
the professional areas of the office space . 
People Grouping -
Group the clerical/underwriters to act as a re -
ceptioni st group and to consolidate their noise 
and activity. 
Provide for small groups of 1 to 3 in the sales -
mens offices. 
Group the salesmen for ease of ac cess to the 
services of the office space. 
Activity Grouping -
Group the profe s sional activities together. 
Group the break activities together. 
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Group the clerical/underwriters activities and 
services together. 
Priority - The corner locations have been claim-
ed by the salesmen. Office size and location 
may be used to designate the salesmen with sen-
iority or ones who deserve merit. 
Security - The receptionist will take in walk-in 
payments and this ~oney is kept in a safe . 
Site Preservation - Views of Bartlesville wi]l 
be i mportant up and down Cherokee Street and 
Fran~ Phillips Blvd. Also the views to land-
marks like the Price Tower should be preserved. 
Climate Control - Hot summer sun and cold winter 
winds will deserve consideration. The wind is 
a factor year round but especially in the winter 
and spring. 
Land Use Density - Land use density will in part 
be dictated by the amount of available parking . 
Sharing - Can the of~ice space contribute to the 
urban space? 
Flexibility - Can the inner off ice spaces be 
interchanged? Spaces should be versitile to 
permit other office activity uses to occupy them, 
Orientation - Office space orientation should 
be related to the urban space which in turn is 
related to the city space. 
Quality of the Surroundings - Thi s project is an 
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att empt to suggest a direction f'or later dev-
elopment in the Bartlesville CBD and to upgrade 
the deteriorating view as you enter the CBD 
from the South on Cherokee St. 
Energy Conservation - Use of sun and wind 
screening shall be employed along with energy 
efficient construction and mechanical equip-
ment. 
Historical Worth - This project will give 
Bartlesville a definite character and hopefully 
a recognition to the people of Bartlesville and 
anyone who uses this space of the quality of 
the older residential space to the south and of 
Bartlesvilles past . 
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OPERATIONAL CONCEPT 
Kounty Kilarney is a clothing store special-
izing in young women's clothes. It handles 
dresses and pants outfits, tops and bottoms 
for high school and college age girls and for 
women who like to wear this style of clothing. 
Kounty Kilarney is run by Mr. Pat Roark and 
there are two locations in Bartlesville. One 
store is located at Eastland Shopping Center 
and the other store is downtown on Johnstone 
between Frank Philli ps Blvd. and 4th street. 
Kounty Kilarney helps offer the latest in t he 
fashion t rend to Bartlesville. It serves the 
desire for fashion oriented people to be able 
to shop for f a s h ion clothing in Bartlesville. 
The operational concept of Kounty Kilarney is 
to offer the lates t in fashion under the theme 
of country fashions. To keep the customer sat-
isfied is the object of the retail mar ketplace. 
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EMERGING ISSUE 
GROWTH 
A constant issue f or clothing sales is the 
seasonal nature of the operation. Christmas, 
Easter, etcetra, ar e examples of the certain 
seasons. The seasonal aspect and the fact that 
the store must watch for the latest trend that 
might suggest new styles are the two issues 
that are dealt with by Kounty Kilarney. 
In terms of growth and change Kounty Kilarney 
c ould meet the needs of the future with added 
floor space , but the company must keep up with 
the fashion ~arket and that may wean they need 
another type of clothing store under another 
name if that is the mode of the clothing busi-
ness. For the present Kounty Kilarney tries to 
organize itself around a country the~e and the 
c ountry -life at~osphere. If this trend were to 
change, the store would have to change to ke "'·P 
itself in the vogue of the clothing business. 
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PEOPLE The people who interact daily with the clothes 
store are: 
* customers 
1} salespeople 
- 2 
·!~ manager 
* clothes delivery people 
* s ervice people 
The Customers - The customers are in the store 
to be exposed to , the availab le st yles . They 
want to shop and compare styles and values they 
may be interested in . The customers will inter-
act with the sales staff only . Each customer 
will have certain needs and desires that the 
salespeople are to be available to help with . 
The customers are pampered emotionally t o get 
them to purchase the merchandise . De pending 
on the theme of the store the colors are picked 
and mu sic is selected . The clothes are dis-
played to look as good as they can . 
The Salespeople - The salespeople ar e there 
to serve the customers primarily and to asse~b le 
B. J . 2 . 1 
a 
C 
C 
C 
C 
n 
display clothes and straighten the store 
around as the business demands . The sales-
people will interact with the cust omers to help 
them shop . They wil l al so be directed by the 
manager to do their work efficiently . Psycho-
log ically the s a lespeople a r e provided a p l a ce 
to take a break and get away from the customers . 
The Manager - The manager mus t organi ze t he 
activities of the store and watch the sales 
fl oor. She helps out the salespeople when need -
ed, and s he determines clothing display arrange-
ments . The manager has control of al l store 
business . She mus t interact with the salepeople 
the customers , the store owners , and any deliv-
ery personnel . The manager is g iven an office 
a nd uses t he same brea k f a c i lities as t he em-
ployees. 
Clothes Delivery People - The clothes delivery 
people are anyone who delivers ~erchandise , or 
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transfers merchandise from the store back to the 
warehouse or another store. These people inter-
act with the manager and the salespeople during 
the loading and unloading activities. An effic-
ient operation is what t hese users need for em-
otional or psychological we l l being. 
The Service People - The service people are the 
trash pickup and the janitor service people. 
They have very little interaction with the 
people who work and shop in the store. An oc-
casional complaint may be the extent of the in-
teraction. These users should receive an effic-
ient situation in which to work. 
The activities common to the clothing store are: 
* shopping 
* cashier 
* delivery 
* administrative 
* break 
* janitorial 
* customer assistance 
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The Shopping Activities - The shopping activit-
ies include: 1) browsing through the merchandise, 
2) being assisted by one of the sales staff, J) 
trying on some of the clothes, and 4) paying for 
anything purchased and exiting the store. The 
shopping activities have a direct relationship 
with the customer assistance activities . The 
sales staff is there to inquire as to the needs 
of the shoppers and offer any possible help. 
The shopping activities are also related to the 
cashier activities because any merchandise pur-
chased will have to be payed for and recorded. 
The Customer As s istance Activities - These act-
ivities are, 1) meeting the customer and asking 
to help, 2) locating any t ype of clothing for th 
customer,)) g iving advice as to what is in style 
4) assisting the customer if they decide to make 
a purchase . These activities are on a very 
close one-to-one basis and these activities will 
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be centered around the customer 'and their needs. 
The Cashier Activities - The cashier activities 
include: 1) receiving payment and recording the 
transaction for any purchase , 2) g iftwrapping 
if necessary , 3) locating the mer chandise in 
layaway if necessary. The cashier activities 
relate with the shopping activities through 
people paying for their new c~othes. They re-
late to the customer assistance activities be-
cause the salesperson who assisted the custom-
er will probably be the one to check them out. 
The cashier activities relate to the administr-
ative activities due to the recording of the 
transactions and the bookkeeping involved in 
both . 
The Administrative Activities - The administra-
tive activities are those of the managers . She 
must: 1) watch over the operation of the store, 
2) c ontrol the delivery activities, J) help the 
sales staff, and 4) control the cashier activit-
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ies. The administrative activi~ies will in-
teract with all of the other activities due 
to t ~e control aspect of her work in rela-
tion to the store , 
The Delivery Activities - The delivery activ-
ities include, 1) receiving the merchandise or 
loading away clothing to be returned, 2) 
stocking the storeroom and parts of the store, 
and J) assembling any dis play racks to ho ld the 
clothing. This activity is related to the 
administrative activities through the inspec-
tion of the merchandise,and also to the sales 
s taff if their assistance is ne eded, 
The Break Activities - The break activities 
include: 1) leaving the salesfloor to visit the 
restroom or 2) to go and have some refreshment, 
and J) to sit and relax and get off your feet, 
These activities are related to none of the oth-
er activities directly except that they reduce 
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the effectiveness of the sales staff while they 
are in progress. 
The Janitorial Activities - The j anitorial act-
ivities include: 1) vacuuming the store, 2) 
empty ing any trash, and 3) any dusting that is 
needed. These activities are done after ho urs 
and do not relate directly with any of the 
other activities. 
There is one activity that is i ~portant and was 
not considered above. That is the need to sup-
ply a toybox f or the children of mothers who 
bring in their children. Whi le they s hop it is 
neces s ary to entertain the child so the sales-
people and the mother can do their business with 
out being interupted. 
This concludes the Facts Section. 
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The eeds Section will list area requirements 
for activities found in the Facts Section. It 
will include a bubble diagram to show the ad-
jacency requirements of the activity areas . 
The Shopping Activity - The store I studied had 
approximately 1500 s quare feet devoted to sales -
floor, and the manager said this was cramped . 
The total linear footage of clothing racks was 
around 200 with storage in the stockroom not 
i ncluded. This amount of rack space seemed ad-
equate for the Christmas season so I wonder 
how much more would be necessary . 
No f r ee standing clothes racks should block the 
f,' - o" Mt,:)( .. 
view of the front of the store. The employee s 
mus t have a clear view of the me rchand ise to 
guard agains t shoplifting . 
Clothing ne eds to be hung as illustrated and no 
les s than 3 feet off the floor. Two feet are 
needed fr om wal l or edge of rack for de pth of 
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clothes. 
There should be adequate space for dres s ing 
rooms. Minimum dimensions are shown in the 
illustration. 
Provide 3' to 4• aisles so people can stop and 
look without interrupting other shoppers walk-
ing through . 
Allow wall space for display and take advantage 
of any area t hat can be us ed for display purpose 
Displays can be varied to meet any existing 
space that is available, but allow space f or 
window display at the front of the store . Di~ 
mensions shown are minimum requirements. 
If free standing racka are used: 
They ahould be modular so they can be combined . 
This style is used as illustrated in the forms 
of circles and cloverleafs. 
While some racks are rectangular for long 
spaces, others are trees for vertical display. 
B.J.J. 2 
a 
C 
C 
C 
C 
rr 
The front of the store should be designed for 
the control of shoplifting. This area is where 
people can easily enter and take someth i ng and 
go out without being noticed. 
Up front in this store was sold the coordinating 
groups of merchandise . In the middle area the 
most sellable items are placed . Th i s was this 
particular stores "hotspot" for sell ing clothes . 
The back of the store was used for the items 
that were on sale . 
The Cashier Activity - This space was 7' x 5.5• . 
Supply shelf top 18'' deep at 40" height or what -
e~er is convenient to do standing work . Supply 
shelf space of 15 linear feet f or sacks, string , 
receipts storage , trash container , and day in 
collections of odds and ends . 
Eouiptment needed: 
* cash register 
* credit card machine 
* adding machines - 2 
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LAYAWAY NEEDS 
I Not much display space was allowed in this area 
for jewelry or other accompanying articles that 
people might buy on impulse. 
Another part of this cashier's activit y space 
was the giftwrap s ervice that was of~ered . 
Supply space for gift wrapping. 
* table surface of 3' x 6 1 adequate but go no 
les s than 2' wide. 
* storage for string and tape, scissors, etc. 
* storage for 10 rolls of gift wrap paper 
The layaway area was another activity that made 
up the cashier's activity. Supply 25 linear 
feet of storage for hanging items, and approxi-
mately that much linear f ootage of shelf space. 
The shelf s hould be 18 " to 24" deep. 
The Delivery Activity - This activity needs a 
stockroom space to load and unload from . This 
space was 12' x 12' for the interviewed store 
and declared inadequate by the manager. It had 
disas s embled racks stored here and was lined 
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with racks to accept merchandis~ in transition. 
The mechanical room was part of the stockroom 
it required 75 square feet. 
The Administrative Activities - The manager 
shared an office with the music system and the 
giftwrap service. Supply her with a space to 
sit and go over paperwork from the dajly activ-
ities . 
Equipment needed: 
* desk and chair 
* adding machine and telephone 
Minimum office space~· x 8 '. 
The Break Activities - The break activities re~ 
quire a restroom and lounge. 
The restroom should be a minimum of 25 square 
feet and should contain a lavatory and water 
closet. 
The lounge was combined with the stockroom in 
the interviewwd store. It should include the 
B.3.3. 5 
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equipment listed below . 
* refrigerator 
-:t hot plate 
* cabinet for dry food storage 
* table and chairs for 4 - 6 employees, 
The Janitorial Activity - These activities re-
quire very little space. Storage for cleaning 
supplies can be found in the mechanical r oom. 
Wall outlets should be supplied every 15 feet 
to a ccommodate the vac uuming. 
The Customer Assistance Activity - Th1s activity 
is personal help to the customers and any space 
or equipment that is needed is supplied under 
the other activity headings. 
This concludes the Needs Section. 
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The following is a functional bubble diagram 
showing the adjacency re quirements for all of 
the major : areas of the clothing s tore. 
FLOOR. 
B. J . J . 7 
I 
a 
C 
C 
C 
C 
" 
FUNCTION 
The following are the performance goals of the 
Retail Clothing St ore. 
The store wil l want to become a valid part of 
the CBD border space. The store wil l contribute 
an activity t o t his s pace that is instrumental 
in making the urban space function . 
The space will provide a r elationship between 
itself and its neighbors to keep the s pace 
desirable 
The store s hould provide character and a sense 
of place f or the urban s pace as opposed t o a 
flat false front bordering a street. 
The design of t he store sho uld enc ourage the 
i nterest for participation in the public s pace 
related t o it. 
The s pace shall be effective in its di s play of 
clothes. 
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FORM 
The store space should provide cbntrol of shop-
lifting through visual me ans . 
The space shall provide for ease of sh opping 
and convenience f or the customers . 
The space shall locate needs of the e~ployee s 
around the sho ppers fac ilit ies to ~erve the 
shopper . 
Separat ion of the cashier activities from the 
salesfloor activities is desirable . 
Functional efficiency is i mportant to the smo oth 
operation of the store. 
Parking shall be located out from view of the 
users of the store space and the urban space. 
The store must provide warmth and friendliness 
to encourage people to come in and to create an 
i mage with the public . 
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I The personal identity of the shopper must be 
attained to bring people back to the store . 
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FUNCTION 
Listed below are the programmatic concepts of 
the clothing store space. 
Service - centralized of decentralized 
Centralize the layB!way spaces . 
Centralize the stockroom spaces. 
Centralize the gift wranping spaces. 
Decentralize the clothing display spaces. 
Decentr~lize the dressing room spaces. 
People Grouping - Small groups will be inter-
acting constantly throught the store. 
Activity Grouping -
The cashier, giftwrapping , layaway activities 
are related. 
The browsing , customer a ss istance, dres ~ing 
ro oms , and clothing display are related. 
The stockroom, employees lounge, restroom, and 
mechanical room are related. 
Priority - Customers convenience and needs have 
priority over other activities. 
Security - Control of shoplifting shall be fa-
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FORM 
cilitated by clear view of the entrance and alJ 
clothes racks from key points in the store. 
Re lationships - The relationships shal l be 
those as shown in the bubble diagran at the 
end of the Needs Section. 
Site Preservation - Local character is brick 
( mostly red) with trees and earth color trim. 
Views to the city park, up and down Cherokee St ., 
and to the Price Tower are i mportant. 
Climate Control - Strong winds exist in the 
spring and winter. The summers are hot and the 
winters are cold. 
Sharing - The entrance characteristics will be 
part of the urban s pace, and they will share 
similar characters t o blend together . 
Orientation - Location with respect to the urban 
space is important. 
Acces s ibility - Entrance and circulation s ystem 
should be obvious between the store and the 
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\ 
TIME 
urban space. 
Image Form - This will be decided by the nature 
and character of the materials used in the· 
older residential neighborhoods to the south of 
the urban space complex. 
Project Quality - The project ~hould raise the 
level of the CBD quality with respect to view, 
property values, and operation of the neighbor-
hood. 
Multi-Functiom - Could the store be integrated 
with the public spae to contribute to the ac-
tivity of the public (urban) ~space. 
Merchandisil}g - The store should be used to ad~ 
vance its operation and function. 
,Ener_gy Conservat~on - Design should consider 
sun control, wind control, and heat flow con-
trol. 
Adaptability - The structure should permit reuse, 
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by easy partition change. The clothing busi-
ness is dynamic through time as fashions and 
seasons change. 
Convertibility - Aga i n changing the interior 
could be a necessity. 
B.J.5. 4 
a 
C 
C 
M 
C 
C 
n 
The project site is located in the central busi-
ness district of Bartlesville , Oklahoma . It is 
the city block bounded by Cherokee Street on 
the west, Delaware Street on the east, Frank 
Phillips Boulevard on the north, and Fourth 
Street on the south. 
The site was chosen due to its apparent location 
as a focal point of possible activity, and for 
its need of improvement along the lines of city 
image and CBD stabilization. As a focal point 
it is located at the eastern tip of the down-
town commercial core. Perpendicular to the east 
west direction to the north lies the city park 
just slightly over a quarter mile away, and to 
the south is the historical residential neigh-
borhood starting at Seventh Street and extending 
south to the high school at Eighteenth Street. 
The city image is good as one drives through the 
C. 1 
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historical residential neighborhood, but it is 
depreciated drastically as one reaches the CBD 
edge at Fourth Street. Finally due to its 
border location this block is prominent ia the 
decay that is now occurring in the residential 
neighborhood to the east. These conditions 
make this area an i:m.teresting study and these 
conditions then set the stage for making deci-
sions to implement the goals'df' improvement and 
stabilization. 
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CLIMATE 
The following graphs will give the climatic 
conditions that will affect the proposed pro~. 
ject. These graphs depict the conditions for 
temperature, wind, sunshine, and precipitation. 
The following information was found in the 
Climatic Atlas of the United States by Stephen 
Sargent Visher and the Harvard Press, copyright 
date 1954. 
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CONTOURS 
The following map shows the contours of the 
project site . The site slopes graduall y north 
to the city park and the river that runs 
through the park . 
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UTILITIES 
The utilities available to the project site are 
water, sewer, gas, and electricity. Water, 
sewer, and gas are located below the street 
and taps are made where appropriate. The elec-
tricity service is located in the alleyways and 
mounted on power poles. The emphasis of this 
project will be to change from power poles to 
underground or in-the-building-structure loca~ 
tion of the electrical service. Telephone 
service is also located in the alleyways. 
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EASEMENTS 
The following map will show the location of 
the water and sewer service . Copies of legal 
documents were asked for and this is what was 
obtained . The gas and electricity companies 
seemed to have no legal documents for theiE 
rights to the street and alleys respect i vely , 
but through verbal inquiry and answer , suf-
fice it to say they have the right to run their 
services and maintain them in these places . 
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ZONING ORDINANCES 
The zoning ordinances that apply to the pro-
posed project site are as follo ws . 
C-4 Central Commercial District 
Purpose . This district is designed to be the 
central business district or the downtown shop-
ping and employment area for the community and 
surrounding trade area, This district is in-
tended to provide space for retailing of all 
kinds, professional offices , financial insti-
tutions, amusement facilities, transient fac-
ilities, and limited wholesaling and warehous-
ing. 
Permitted Uses. Uses permitted in the C-4 Dis-
trict are set forth in the following pages. 
District Regulations. Zoning distrjct regula-
tions for the C-4 District are set forth on the 
following page. 
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Commercial District Regulations 
No lot ·or .yard shall be established in any commercial district that does not meet the minimum requirements set fort h in t he follow i ng table. No 
ing or structure shall be erected or enlarged in any commercial district that will cause the maximum lot coverage or the maximum heigh t regulatic 
be exceeded for such district as set forth in the following table. 
ZONING 
DISTRICTS 
LCJr AREA LOT WIDTII AT 
MINUfiJM FRONT BUILDING 
(sq, ft,) LINE, MINIMUM 
(feet) 
LOT 
CC'/ ERACE , 
MAXINUN 
(percent) 
I 
IJ --------------,------Yt.!AR~D~S:..,-!.!N=.IN~Il-:.!:!U::.:}~1..:(~fc;:e.::.e.::.t,_) ______________ _ 
I FRONT I 
1~ 1 ________ , -------------------------i : Sing le Double 
REAR}_/ SIDE 
Interior J_/ Exterior 
i' resident i al non-residential' side yard'!:./ r ear yard ']j 
REIG 
MAXI 
STORIES 
'IJ Frontage Fr~:~age wht!n abutt '..ng I when abutting when hacking I when backing I 
i Lot property in a property in a up t o abut ting up to abutting ! 
l=======f====:;i,=======el======ilc===....,~===-=====l~~-d-i_s_t_r_i=ct~-~-d-i_s_tr-ic-t---+--------,------- ----
c-1 
(parking) 
c-2 
(neighbor-
hood) 
C-3 
(shopping) 
,_ -
c-4 
(central) 
c-5 
(general) 
c-6 
(amusement) 
c-7 
(highway) 
5,000 50 
5,000 ,, so 
---- '-"------
5,000 so 
5,000 so 
- ---- 1,p.--· 
5,000 so 
7,500 75. 
7,500 75 
207. 25 10 25 
30')', 
10 s 25 10 
1 
- i-
ll 
25 1,, 10 25 ___ 1_0 ___ 1
1
. ___ n,o_n_e___ 25 10 I 2~ 
--•- :,-- ---- cl ,--
30% :: 25 10 25 10 none 25 ± 10 , 2~ 
:1 - -------'""i•= =-- ~--==1· .... =-_ ----------------"_ =_=_ '1=1 -=- --- -- ----- - "i =----100% Ii none none none , 10 • none ~ none none ~ 12 
__ s_o_% __ l! _25 __ --1-0--- .• _-_-_-2~5~~~-t _ : :~_1-o~~~:::,- non, 25 10 ' 2\ I 
ii 25 , 10 25 10 none 1 25 10 I 2.\; 
1 ___ ----- ----- --------· ----
40% 
30')', 25 10 25 10 none 25 10 
C-8 ____ __.,_.~u-~0~0~0~~---=5::.::0~~.1..-~3-=-0..:.%--1~2.:::.5-i~-:.l.::.0~.__=25=---L~__;l;..:;O~~~-n=o"-'n.;..;e'---~-'-~~25-,---,--..._~-l-0~~-----2-~_,__. 
ghbor 
ondary) 
!./ Whe.re a building or structure ea:ceeds the district ma.a:imum height regulations; there shall be one ( 1) fool of additional interio1 
,. side ·yard required for each two (2) feet of a.ddilional heigh/ , 
Commercial use of any tra.ot which ad;oins Adams Boulevard shall provide a fr ont and ea:ter1or side ya.rd of not less than 
ten (10) feet. The front and side yards thus rsquired shall be landscaped with grass, hardy shrubs, or appropriate ground 
couer, and shall be maintained in good condition, 
The rear ~rd required in commercial ~ones shalt be r2lfeclively screened on each side which adjoins or facss premises 
situated in any , rci .sidential :zone cia:cept an RA ~one. This screening shall be maintained in good condition. 
PERMITTED USES IN A C-4 ZONE 
1. Accessory uses, in a cdition to those set 
forth specifically in this list. 
2. Altering, pressing, repairing of we ar ing 
apparel. 
3. Ambulance service. 
4. Auction room; auctioneer. 
5. Auditorium, arena, coliseum, theater or 
s imilar facilit y . 
6. Aut omobile accessory and s uppl y store in-
cluding tire, battery and auto service, 
not including tire recapping. 
7. Aut omobile glass, muffler, seat covers, 
tires and upholstery sales and repair. 
8. Automobile laundry. 
9, Automobile service station, including cus-
tomary minor incidental service, but not 
body or motor repair. 
10. Auto~obile parking lot, free or customer. 
11. Automobile parking lot or par k1ng garage, 
commercial. 
12. Automobile and truck rental. 
13. Automobile repair, not i ncluding body work 
or painting. 
14. Automobile sales, (new), and service. 
15. Automobile sales, used. 
16. Bait store. 
17. Bank savings and loan, trust co mpany . 
18, Barber and beauty equipment and specialties 
sales. 
19. Barher or beauty shop. 
20. Batching plant, asphaltic or portland cement 
concrete, non-commercial temporary. 
21. Beer sales, for consumption on the premises. 
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PERMITTED USES IN A C-4 ZONE 
22. Bicycle rental, repair, sales. 
23. Billiard Parlor. 
24. Blueprinting and similar reproduction pro-
25. 
26. 
27. 
28 . 
2? . 
JO. 
31 • 
32. 
JJ . 
34. 
35. 
36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
cesses. 
Boat and marine rental, repair, sales, 
storage. 
Bowling alley. 
Building materials store, retail. 
Business machines rent al, repair, sales. 
gus pas senger station. 
Bus sales, service and repai rs. 
Carting, crat i ng, expressa hauling , ~ov i ng 
and storage. 
Caterer. 
Christmas tree and wreath sales, t e - po rary . 
Church or other place of worship. 
Clinic, dental, medical or osteopathic. 
Clothing or costume rental. 
Club or lodge, whose chief activity is car-
ried on as a business. 
Club or lodge; private, except those whose 
chief activity is carried on as a business. 
Cold storage plant. 
College or university 
(a) Auditorium or similar facility 
(b) Dormitory, fraternity house, sorority 
house 
(c) All other facilities, other thah 
stadium 
Community building, public. 
Concession stand within park, playground or 
playfield. 
Construction building and/or yar d temporary, 
accessory. 
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PERMITTED USES IN A C-4 ZONE 
~4. Contractor or construction offices and 
shops (air conditioning, build i ng, cement, 
electrical, heating, masonry , painting, 
plumbing, refrigeration, roofing and vent-
ilation) • 
45. Dance hall, commercial. 
46. Drycleaning pickup station. 
47. Drycleaning plant, including carpet clean-
48 . 
49 . 
51. 
52. 
53. 
54. 
55. 
56. 
57. 
58. 
59 . 
60. 
61. 
62 . 
63. 
64. 
65. 
66 . 
ing . 
Earth moving and excavation; depositing of 
construction materials, clay, earth, gravel , 
minerals, rock, s and or stone on the ground . 
Eat i ng place , enclosed, with dancing and/or 
entertainment. 
Electr i cal Substation. 
Exterminator, pest . 
Feed and fertilizer sales . 
Floor covering sales, retail. 
Florist 's sho p , retail. 
Fo od locker plant~ for consumer use. 
Funeral home, mortuary , or undertaking est-
ablishment. 
Garage or p~rking for com~ercial or public 
utility vehicles. 
Garden supplies sales , includ jng nursery 
stock . 
Gas regulator station. 
Glass sales and cutting shop. 
Hat blocking and repair. 
Health center, Government operated. 
Heliport. 
Hospital, general, not including animal. 
Hotel . 
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67. Ice vending establishment. 
68. Incinerator, accessory. 
6q. Institution, non-residential. 
70. Interior decorating shop. 
71. Kindergarten, private. 
72. Laboratory, medical or dental. 
73 . . Laundry pick~up station. 
74. Laundry plant. 
75. Laundry, self-service. 
76. Letter shpp. 
77. Library: lending, private. 
78. Library or museum: public or private, open 
to public without charge. 
79. Linen sup r ly, d i aper service, or un i form 
supply. 
80. Liquor, wine and beer sales, for consump-
tion off the premises. 
81. Loan office, other than pawn shop. 
8 2. Locksmith, key shop. 
83. Machine tools: sales, service, rental and 
repair. 
84. Ma i l order a g ency. 
85. Manufacturing Group A: Manufacturing, for 
retail sales on the premises of baked goods, 
candy, ice cream, and delicatessen foods. 
86. Monastery, convent or similar institution 
of religious traini ng. 
87, Motel. 
SH. Motorc ycle sales and service. 
89 . Newspa per distribution station. 
GO. Newstand. 
91. Night club: dancing and sale of food and 
drink. 
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PERMITTED USES IN A C-4 ZONE 
92. Nursery, childrens day. 
93. Nursery stock, retail sales. 
94. Office: architectural, engineering, legal, 
or other professional; real estate, insur-
95. 
96. 
97. 
98 . 
99. 
100. 
101 . 
102. 
103. 
104. 
105. 
106. 
107. 
108. 
109. 
110. 
111 • 
112. 
113. 
114. 
115. 
116. 
ance . 
Of ~ice equipment and supplies, retail sales, 
service, rental and repair. 
Office: medical , dental, osteopathic. 
Office: any other type . 
Off-street loading. 
Off-street parking. 
Oil well supplies and machinery sales. 
Optician; optometrist . · 
Orthopedic or medical appliance store. 
Orthopedic shoe repair (prescription work 
only ) • 
Parish house, nunnery, rectory, etc. 
Park , playground , playfield , public. 
Photographic proces s ing for other agencies. 
Photographic studio. 
Photostating . 
Physical culture and health services (com-
mercial gymnasium , reducing sales , masseur , 
public baths). 
Pi cture framing. 
Post office. 
Radio broadcasting studio. 
Railway company facilities, all types. 
Reading room. 
Recording studio. 
Rehabilitation center for handicapped per-
sons. 
117. Retail sales, consumer, convenience-type 
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118. 
goods: Candy, nut or convectionery store. 
Drug store. 
Food store, including bakery (retail only). 
Hardware and small tool rental, but not in-
cluding sales of lumber or industrjal hard-
ware. 
Liquor, wine, and beer sales, for consump-
tion off the premises. 
Notions and novelty store. 
School supply store. 
Variety store. 
Retail sales, consumer, sho pp ing-type goods1 
Antique store. 
Apparel and acces s ory store. 
Appliance (household) store. 
Art gallery, commercial (retail sale of art 
objects). 
Art supply store. 
Book store. 
Camera or photographic supplies store. 
Coin or stamp store. 
Department store. 
Dry goods store. 
Furniture and home furnish i ng: retail sales 
rental, repair, custom upholstering. 
Furrier shop, custom, including the incident 
al storage and conditioning of furs. 
Gift, novelty or souvenir store. 
Hobby supply store. 
Jewelry store. 
Leather goods store. 
Music, musical instrument, and phonograph 
record store. 
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119. 
120. 
121. 
1 22. 
123. 
124. 
125. 
126. 
127. 
128. 
129. 
130. 
131. 
132. 
Optical goods, reta i l sales. 
Pain~ and wallpaper store. 
Pawn shop. 
Pet shop. 
Photographic equipment and supplies store. 
Plumbing fixtures sales, retail, 
Second-hand store, rummage shop. 
Sewing machine sales, retail. 
Shoe store. 
Sporting goods store. 
Stationery store. 
Venetian blind sales. 
School, c ommercial or trade, when not in-
volving any danger of fire or explosiop nor 
of off ens i ve noise, vibrati on, dust, odor, 
glare, heat or other objectionable noise. 
Secretarial service. 
~hoe repair s hop . 
Sign, accessor y . 
Sign, advertis i ng, commerc i al. 
Sign , bu l letin. 
Sign, bus i nes s , i lluminated, fl a sh ing . 
Sign, business, il l uminated, non-flashing . 
~ign, business, non-illuminated. 
Sign, for sale, lease, or rent. 
Sign sho p . 
Skating rink, commercial. 
Storage of goods, acces s ory t o a com .e r c i al 
or industrial use, unless s uch storage is 
prohibited in the s pecific district. 
Studio for professional work or for the 
teaching of any form of fine arts, photo-
graphy, ~usic, drama, etc. 
c. 29 
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PERMITTED USES IN A C-4 ZONE 
133. 
134. 
135. 
136. 
137, 
138. 
139. 
140. 
141. 
142. 
143. 
144. 
145. 
146. 
147. 
148. 
149. 
150. 
Surgical and-dental supplies store. 
Tailor shop. 
Taxidermist. 
Telephone answering service. 
'.!'.Telephome exchange, but not including 
garage, shop or service. 
Television broadcasting studio. 
Terminal compan;y facilities, all types 
(City zonimg regulation). 
Tfieater, enclosed or indoor, commercial. 
Tire recapping shop. 
Tract office, temporary. . 
Trailer sales or rental (other than house 
trailer). 
Transit vehicle storage and servicing. 
Truck sales. 
Veterinarian, office only. 
Vulcanizing shop. 
Watch repair. 
Water filtration plant, pumping station, 
nlevated storage or reservoir. 
Wholesale establishment, including storage. 
c. 30 
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MASTER PLAN 
There i~ a master plan for Bartlesville that is 
very general in its terms and expresses itself in 
words like - Bartlesville shall be allowed to 
grow . The proposed project will replace this 
general statement with certain criteria for dev-
elopment for the Bartlesville Central Business 
District and will therefore beco.me a masterplan 
to organize future development in this central 
business district area. 
C. 31 
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The following photographs give evidence of the 
de cay of view , and therefore the city image , as 
one comes into the central business district 
from the south through the historical residen-
tial neighborhood . These pictures also reveal 
the character of the houses along this route . 
This character that is defined by brick , wood , 
and earth colors should be continued into the 
urban space. 
c. 32 
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'I'he following photographs are elevations of the 
project site starting at the southwest corner of 
Cherokee and Fourth Streets and proceeding clock-
wise around the block as viewed from above. 
a * The two apartment'sstructures along Cherokee 
Street will be kept as they are in good repair. 
The structure at the corner of Frank Phillips 
and Delaware Streets is also worth keeping for 
use due to its soundness and historical worth. 
A new structure is going in at the corner of 
Delaware and Fourth Streets and it will be kept 
due to its newness. I CJ. 
'~ L m 
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Rear View 
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Building -Apa r tme n ts 
Corner 
Frank Phillips Blvd 
& Delaware 
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RESOURCE PEOPLE 
CLIENT'S 
Dr. Aziz Sharara 
School of Architecture 
Oklahoma State University 
Stillwater, Oklahoma 74074 
Phone 624-6444 
Dr. Sharara is the Urban Design Instructor 
Thos. L. McCrory 
1200 SE Frank Phillips 
Bartlesville, Okalhoma 
Phone 336-3512 
Mr. McCrory is a local 
Charles Simone 
First Investment Co . 
Blvd, 
74003 
architect 
321 s. Johnstone 
Bartlesville, Oklahoma 74003 
Phone 336- 41 00 
Mr. Simone is the Secretary of the Downtown 
Merchants Association 
Mr. Charles Simone 
211 SE 17th Street 
Bartlesville , Oklahoma 74003 
Phone 336-2930 
Office: First Investment Co. 
321 S. Johnstone 
Bartlesville , Okalhoma 74003 
Phone 336-41 00 
Mr. Simone is a sales represBntative for a 
number of insurance companies and has agreed to 
act as a client for the design of an office 
space. 
D.1 
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CLIENT'S (cont . ) 
APPLICABLE CODES 
Mr . Tor Ward 
1020 SE Greystone 
Bartlesville , Oklahoma 7400.3 
Phone 333- 2206 
Business Address: Tom Ward Florist 
.313 SE Frank Phillips 
Bartlesville , Oklahoma 
7400.3 
Phone 336- 4764 
Mr . Ward is a local flori s t who also owns a 
restaurant . He has agreed to act as a client 
for the design of a restaurant space . 
Mr . Pat Roark 
946 SE Briarwood Drive 
Bartlesville , Oklahoma 74003 
Phone 333- 629 7 
Office: Apparel Shops Office 
122 S . Park 
Bartlesville , Oklahoma 74003 
Phone .336- 7040 
Mr . Roark is the local manager for the Apparel 
Shops . He has agreed t o act as a client f or 
the design of a clothi ng store space . 
The applicable codes that Bartlesville uses 
are: 
The Uniform Building Code 
The Uniform Plumbing Code 
The National Electric Code 
D. 2 
CODES (cont . ) Under consideration for adoption into use are: 
A mechanical code 
An energy conservation measure 
The fire department will inspect all plans for 
fire safety . 
D. J 
'C 
Research was done to find other sources for pro- : 
jects that were similar in nature to the one be-
ing studied. These articles were found dealing 
with city planning, ideas for public spaces, 
things that can be done with brick (in the ex-
ample of the Cannery in San Francisco), and a 
movement in smaller towns that show pe ople need 
and want vitality in their environments , even in 
small towns . The following articles are those 
mentioned above . 
D. 4 
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Barton-Aschman Associates, Inc. 
Development program for downtown 
Lincoln, Nebraska, Involves intense 
citizen participation and discourages 
the development of outlying areas. 
Program: The Lincoln Center Development 
Program proposes an overall strategy for 
programming , financing , implementing 
new development, and strengthening local 
management capabilities. The planning 
framework has been adopted by the City 
Council and is now being used to coordi -
nate all new downtown improvements. 
Site: The 80-block area of Lincoln , Ne-
braska . that contains the retail core, finan-
cial district, University of Nebraska, and 
the centers of state , county, and local 
government . 
Solution: A planning systems framework 
establishes performance standards and 
criteria for crucial aspects of the down-
town; it provides guidelines for detailed 
project design and establishes ground 
rules by which designers and developers 
may operate. An overall strategy for pro-
gramming and implementing development 
provides the community with a detailed 
plan of action for achieving the objectives 
of the planning framework. The manage-
ment system guidelines for coordinating 
new development identifies key linkages 
between projects, determines sequential 
relationships , and establishes guidelines 
for directing project implementation . 
Throughout the process, the community 
participated in a series of work sessions to 
define goals and principles used to guide 
planning decisions. The community has 
agreed on an overall organizing concept 
for the downtown area which does not end 
with a physical plan , but includes a de-
tailed strategy for organizing , prog ram-
ming, scheduling , managing , and imple-
menting new downtown development . 
Jury comments 
Ramatl: This is a very excellent urban de-
sign planning proposa l. It takes the various 
opportunities, the existing and proposed 
construction , and develops a plan frame-
work with the participation of citizens. Its 
interest is that it deals with issues like 
highways and parking , issues that are 
what most of the cities in the United States 
are really interested in . It presents these is-
sues to the people and the agenc ies in-
volved through a series of work papers 
which I find excellent . The work papers 
provide various design techniques, dis-
cuss and question them, and then devel-
ops various alternatives. My criticism of 
this plan is that it looks like a variety of ac-
tions that are overlays on top of each 
other; you don't look at the plan and really 
,ense what the town is like, what they are 
,; t; I 
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5. transit system concept 
attempting to accomplish ; in other words, 
you don't really see very clearly what 
might happen , they only show you guide-
lines However . I think a town like Lincoln 
should be congratulated for this amount of 
work , thought, and innovative ideas . These 
are guidelines which would allow archi-
tecture to occur . 
I 
Credits 
Planners: Barton-Aschman Associates. Inc., 
Evanston , Ill. ; Rober! 8 . Teska, project 
administrator: John H. Lockner , pro1ect director : 
Thomas 0. Payne, project planner / designer . 
Economic consultant: Hammer, Siler, George. 
Cllent: Downtown Advisory Committee. Lincoln, 
Nebraska. 
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THROUGH BLOO 
PREFERRED ALIGI 
The proposal for the Tremont Street 
Special District In downtown Boston 
recognizes that days of urban renewal 
are gone, and that public pressures 
and economic uncertainties will have 
to be reckoned with in the fu ure. 
Program: For the past two years, the Bos-
ton Redevelopment Authority (BRA) has 
been closing out its urban renewal proj-
ects, responding to change in the federal 
funding priorit ies from the categorical 
grant programs of the 1960s and early 
1970s to the new Community Develop-
ment Block Grants, which will bnng to 
Boston one-ninth of previous years' fund-
ing. A major concern of the BRA, there-
fore , is how planning is to be administered 
and development managed in the future 
without the economic leverage of urban 
renewal. Primary among the consultant's 
tasks was to show the BRA how new 
strategies, using a variety of implementa-
tion tools and benefiting from available re-
sources, could be written into public pol-
icy. Another task was to identify the 
community of the Tremont District and to 
provide a means through which it could 
participate in the planning and develop-
ment process. A third concern deals with 
the sensitive problem of development in-
terest and planning interest-the concern 
that developers be made accountable for 
trade-offs between public goods and pri-
vate costs . 
Site: Tremont District incorporates the ma-
jor retail core of Boston. It is situated at the 
city's most accessible location, sur-
rounded by six subway stations. The Dis-
trict is high in amenities, with direct view 
and access to Boston Common and sev-
eral notable landmarks . The area has re-
mained rela\ively untouched in recent 
years, despite rapid redevelopment of 
many sites in the nearby financial dist ri ct . 
Recently announced developments imme-
diately adjacent to the District have in-
creased land speculation and the possi-
bility of new development. 
Solution: This planning proposal builds on 
public policy experience in San Francisco, 
and the special dist rict approach pio-
neered in New York City. In addition , this 
SECOND PRIORITY BUILDING 
FOR CONSERVATION 
5 SPECIAL PROJEC 
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proposal includes several unique provi-
sions, the two most important being less 
dependence on new construction and the 
creat ion of active markets for achieving 
the District plan, the latter achieved with 
tax incentives as an alternative to floor-
area bonuses (which are given for recy-
cling certain noteworthy buildings, as well 
as for creating pedestrian improvements, 
such as arcades to existing structures) . 
This is particularly suited to Boston, which 
is not continually renewing itself , and 
where civic pride in older structures is 
paramount. As the District ownership pat 
terns are not aggregated ones, an in-
cremental approach to redevelopment 
through zoning processes is used, enabl· 
ing the small property owner as well as 
large development interests to participate 
This proposal is an outgrowth of the con-
su ltant's studies for Boston's new Down-
town Plan, scheduled for publication late1 
this year . 
Jury comments 
Ramati: This is one of the best pieces of 
I've seen in te rms of developing a 
,town area and implementing the plan 
, way from the very general aspects 
oncepts to the very specific. It has 
new ideas in terms of implementa-
nstead of developing everything on 
1sis of floor-area ratios, they use tax 
;es for incentive development; they 
,velopment funds to extract money 
he developer to improve a certain 
. they specify which street, which 
,ements, how much they cost. The 
1teqrateS resirlPnli:,I :,ro<>~ :n H,-
downtown area; it puts emphasis on the 
conservation of buildings, in fact, it goes 
into detail on the differentiation between 
retention of buildings and the rehabilitation 
of the buildings, and the areas where 
these buildings exist . The plan puts priority 
on pedestrian circulation by widening cor-
ners and allocating certain areas for pe-
destrians ; it closes streets to allow only 
services at certain areas. It is a plan that 
uses existing concepts in an excellent , 
comprehensive, and most professional 
Credits: 
Architect: William Fain , Jr., Boston , Mass. 
Client team: Stuart Forbes, Richard Joslin , proj-
ect review; William Bitt inger, Lowell Richards, 
Carol Warren , concept team ; John Sloan, com-
munity liaison. 
Consultants: Stephen L. Quick, Michael Pittas, 
advisors; Lowell Richards, legal ; Deborah Gott-
L1n , building conservation . 
Graphics, photography: Paul Kelly, Carla 
Schrage 
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page "before" and 
of Can nery exterior; 
show11 , ,ts proximity 
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The problem to be soln.'d was 
the production of a commcrcia ll.v 
successful center in the middle 
of a city. Un like suburban shop-
ping cen ters wh irh have sp11ce to 
sp rawl on one ]eye], this one had 
to rise wrti rally. But thrn , 
people must know immediately 
thet·e is an up; people mnst sre 
other people moving up, ani! 
then they must see other peoplr 
up th ere. 
In the Cannery we have open 
arcades on upper levels, an open 
t'>«·:tl:itt)J , hrn:1,l, "JH'll ~tairs, aud 
a cl ra matir out,loor elerntor-all 
with th e idea of 111aking it obvi-
ous that a lot is g-o i ng on at 
the> upper lc>vc>ls. 
. \ s we stndi(•rl tltp ,·lt :1racter-
isti es of shopping t·<'nte i·s in 
En rnpe and tl1e ,\ 111rrir11s, one 
1lo111inant s i111ilar ity C'lllC'l',Q'Ptl-
the ah~enrc> of 1111 .1· c>labornte ex-
planations (I I' signs. You could 
,''Ce wl1:1t wa ,; lH'ing so ld . ,ve <le-
cirlPd t•> :idapt this irlPa of a 
(TOll'd,•d, 0/H'll -:l ll' 111ark!'t by 
JWn11itt ing the architecture to 
sr t off the products being sold, 
rather than vice versa. 
W e wan ted to reta in the rich, 
exciting feeling of a market-
place, which enab les a p c>rson to 
go through the place in a clear 
and ohvious way, but st ill gives 
him the option of getting lost. 
Thus, there a re enough turns, 
zig-zags, an d corners in the Can-
nery to offer at least some hint 
of a maze. 
In::!ide the Cannery, shoppers 
~ear right : main entrance to the Can-
1ery, and plan of remodeled market 
i lace. Elevator tower with flagpole is 
3t far right. Opposite page: outdoor 
,scalator takes customers up to third -
'loor level. Arcades on several levels, 
:onnected by f lights of sta irs, drama-
:ize pedestrian spaces. 
,n <l ifferent le\'els become an in-
egr a l par t of the t ot al scene . 
~he g r eat number and variety of 
oethods of going up and down 
- there are seven internal and 
x terna l st aircases, t wo passen-
·er elevator s, and an escalator-
r e a ll organized t o dramatize 
he "up-n ess" of the Cannery. 
T o me, there is too much 
eady -eyed, dead-serious r estora-
:on going on, much of which 
m't all that good. Old bu ildings 
1ch as the Cannery shou ld be 
a pproached with n sense of lrn -
mor-a com111on -sense approach 
that (·a nd icll.Y :11·k11owlC'clg-C'~ th1· 
mnn.v a1rnc·h ro11 ist i,· :1pC'c-ts of thl' 
buil<ling-. 
Drni"t gl't 11 11• \\Tong, thl' Pll -
terprise is serious, but it must 
110t t:il,<' its1•ll' s1•rious ly. lt 1 
~lwnld not h,• :il lo\\·1·cl to ht•1·0111<' 
a 111yst i,·:1 1 rit1 • d<l!H' in :l\\'l'd 
s il!' III ·(•, wlti1·l1 tl11 •11 O\' ('l"a\\'!'S tl11• 
visitor. The ,·is itor ought to 11,C' . 
~ti11111la tPd :111,I d1•lig l1tt•cJ b.,· h1 •-
i11 g a t the C:11111pry. 
HOW IT LOOKS 
TO A CRITIC 
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\\'l1i<·h lil'ts th<•111 i11t11 th,• hi~·l11•s t 
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:11g :1 •·• ·n t r:il r .. 1,· 111 :, l1ig·l1l.1 
,1 ,.1·,,J, ,, ,,.,J. l11glil,1 , . .., ,,,, .,.,... :11111 
1·1·1'l:ti11h 11c,t i'" l"il:ir rit11:1l. 
l d1111·1 1111111, it " :ill11g1·tl11•r 
nd11·11l .. 11 s t" r, .. ,:, rd 1111• I r:111 , 
li'.;- 11,-:11, .. ,, .. 1 la1 ·1111:11· ,I .\J :1rli11 's 
( ':11 111 1•1·.1 i II r:11111·1 ! Ii, • ,: 111t( ' lig·ht. 
I 11 11, is r·asr, J osrph J•:,,hcric:k is 
th<• tra ma. ter who presses the 
sltJH'r-aristocratic· ritual of un-
dr•rst11t<•111r11t, while thp 111:iny-
11:11lp11p1•r1•d kibwh of :111 :1p pard 
, h .. p ,·:illr•rl ~plt·1Hlif'cro11s fills a 
ro]p likf' th:it of thr trapot. 
T11 1,,. Si ll'( •, ti!(• piOl!('('t' !f':t 
111:1,-, t,·1· r·:111 ,w,·:1si1111:1lly IH· de-
t,·dt•d tripping- 01·cr tl1f' stPpping-
sto1H•s or wns he hPin~ pushr,17 
Tli" hlor·k -s izr,l, hrirk-w:illr,l 
ruin s of' the old Dr! :\fontc C'an-
11rry sta rtrd to hin-c a nnrrati,-e 
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Near right: elegant men's shop, statue 
outside boutique, and Byzantine vaul:s 
are t ypical Cannery sights . Opposite 
page: More local color-fancy deli -
catessen display, a women's dress 
shop called Splendiferous, a complex 
"Miesian" parapet corner and rail, 
and some "accidental" touches in the 
existing brickwork. 
unraveling of white-walled pe-
destrian streets inside, where 
Esherick, wh o is the past master 
of light slipping over wh ite 
walls, could manipulate his 
magic; but then someone decided 
th at all the plaster walls should 
be painted a spine-chilling, pnr-
ply, a lmost brick color wh ir·h 
soaks up the light. This is a bit 
like bi:rying the teapot. 
It is Yery difficu It to describe. 
It is so resolutely discur iYe 
(roughly like a Norse saga writ-
ten by S. J. l'erPlm:rn) that one 
comes a wn.,· not (•xac·tly l'l' rlain 
when' hP h:i s l1t •c •n. 
The olcl l)pl ~[onte C':rnn(' I' .\' 
( pnge 7.",, top) was a hric·k-
w:tllrd st rnc·tnrP with repetiti,·p 
gabled r11ds. oc·(·t1p,\·ing- half a 
lnrge hl or·k with rnilro:id s i,lings 
se pnrati ng- it fro111 a war(•hous1•. 
TIH• wa rpho11 ~1· is 110,,· being-
Lrn nsfornH· <l into a I r:in s port:1-
tion rnuscu111, :111d Tho 11 1a,; 
Chu n ·h is turn ing th e si di11 /i'~ 
into nn oli\'c g ro\'e. The Cn nner.,· 
itsrll' has hr(•n gut ted , and on ly 
the old wall s ban' hPPn left: in -
s id r t li,•sp wa lls ha\' (' hePn pl:wed 
three stor iPs of lira n<l 1w w phe-
nomena, s plit b.,· :1 z ig-zag pe-
drstria11 sp:1 <·P . This space seems 
to shrug off the spatial crescendo 
1111P lrn s brPn lead to a nti cipate 
at this p oi nt in t he plan. In-
stea.l, the pcoplP busily buying 
c•xpem;i ,·e things on three le,·els 
:1re th e center of concern, fo rc-
111;: their pm\'Prfu l suggestion on 
the 11ew<:0111r•r wh o has not yet 
spent his 11 1, ,i ,. 
A cu ri o11,I 111 ,lcrr 
calator and ;1 ,!;in. ling 
as well a;s 11,.11,., stai 
people up wa r, t , ,,·her 
dinary :n<'h it,·,·J ,r:11 w, 
The best t 11 1 ~' a re 
nimbly fla t-frn,t1·,I. like 
pipe r adrn. ",rt , ,I. in t 
men'.;; shop , t lir· Ji~ 
tures illu11 1i 11;11 11c: the 
The uninit i:il• ,I ar 
sen-er (to l'C' t11r1 tn th 
·mony) mi gh t t,, I thr i 
l' \I .. 11 Id in front of 
111110 11 t<·n pot ns he 
traiglil -f'are d ritunl 
of' 11 rec hideous 
1 tl,:11 1·r ry success-
11<·,l ~ 1 • l,•1Hl i fero11s. 
111i '...'lit 11,,t tnkc sol-
11 '..'. 11,:i t tlie snccrss 
11,I ,·1,1 i,s p rec-ipi-
,,i , , <,f another 
, . .J Yery Very 
·n, d,:~ the cere-
r he doesn 't 
l91 
get with the stat11es, he rertn in l,r 
ought to he good for thr l\Til's 
corner play on the , an Frnn<·iiwo 
warehouse idi om, with giant. pipr 
rails, or the moek-C'orlmsinn 
do\\'nspout, or thr damnel1rst stair 
ra il this sidr> of n iu lio Romano. 
But it is, of <·011 rsr, the hri<'k 
walls tl 1r111sPlvp:,; that forur tlH· 
real Book of Tea, dr>scribi11g thr 
game whil e t li ey sp in n narrati,·e 
at once so dewy-e~·cd nnrl so mad 
that a giant Byzantine f11 ntasy 
becomes an elegant ingratintion . 
Wh:it is this t:,I<' tl,:,t tl 1P walls 
nn• t1·1li11g / \\',II tl,1 · sa nlin<·s 
('\('I' t'IIIII(' iJ:lt'k f11 fl<' l':lllll('d 1 
l t"s \\'l'1111g if' tl11s 111:tld·s th1• 
C'amH·r_, S('('l/1 :11 .ill lik,• :I ,JOk(•. 
Thi, i, s1•ri1111s f'l:1.1, lik<· tlw (p:1 
<·P/'('1111111,1' 11·: h; :111d ti11• \'('1',I' Sl ll'-
1·irn I of' tl11 • Sf' irit 111' 1111r <·ili!'s, 
th,• t r: 1ns11111 l :1 t 11111 .,f' t 111• l,w:tl 
:111d till· f1:1rti1 ·11l:ir. tl11· 1·111111111111. 
!11 so:111• s11rt of' lh<'f'iil 1111i1·<·1·s:il 
is tll(' priz<· . Tl,,· 1·1·r1•1111111_1· is i11 
th<• li:i 11ds ot' a 111:1st t·r: 11·, , c·:i 11 
only hopr no nnr cl l'Of'S his <·11 p. 
FACTS AND FIGURES 
The Canne ry, 280 1 Leavenworth Street. 
San Franci sco, Cali f. Owner: Leon a rd 
V. M artin . Arc h itec t s: Joseph Esherick 
and Assocs. Landscape architect : 
Thomas Churc h. Engineers: Rutherford 
& Chekene (structura l); K. T . Belote!· 
kin & Assocs. (mech anical) ; Edward S. 
Shinn and Assocs. (e lectrica l). Con· 
sul t an t s: Marget Larsen (g raph ics); 
Richard Peters ( ligh ti ng); Donald Mann 
(in teriors). General contractor: Grey· 
stone Builders. Building area: 129,500 
sq. ft . (gross) . Cost: $6 million, for 
reconstruc t ion only. 
PHOTOGRAPH S: Ernest Braun, except: 
page 74. Roy Fl amm ; page 75 (top), 
Peter Dodge; page 76 (top), 78 (top 
right) . Don E. Wolter. 
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DMEBACK 
architects are helping rebuild a way of living in our smaller cities and towns 
1 too long, now, many of our smaller cities and towns have 
;erious trouble. Under competition from outlying shopping 
:entral business districts have been falling into disuse. Hous-
the core, w hich could bring twenty-four hour vitality, con-
he red-lined by many banks-leading to furthf'r ckcay. OncC' 
1ildi11gs-sometimes of landmark quality-are standing idle 
>f an effective new use. In many towns, urban renewal poli-
e late 1950s and early 1960s cleared portions of the central 
but did not produce the new building that was envisioned-
esult is a downtown parking lot. Present urban pol icies, and 
ept of revenue sharing instead of categorical grants, place 
I more responsibility on local authorities. More and more of 
g people seem less anxious to leave their smal l-town back-
for The Big City-but 
:!Ss must continue to mi-
cause those small towns 
we seemed to offer no 
le opportunity, and not 
ality. 
n't have to be that way-
1ct it isn 't that way any 
therefore its excitements. Some p~ychologists have even gone so far 
as to claim that it is only by facing the challenges, complexities, and 
inevitable d feats of ci ty life that an individual (and from that a society) 
can ever pass from psychological adolescence to psychological true 
maturity. 
What thc~c writers on city life fa il to notice, of course, is some-
th ing which generations of Americans have known about for years 
without bothering to read the psychologists' works. For whereas the 
psychologists have learned to see the value of disorder and conflict, 
people in general have always understood the value of order. In the 
1960s, for instance, a new generation of young people began to dis-
cover the pleasures of an altog ther rural, completely un-urban life in 
places like Vermont, the deserts of ew Mexico, and the North Coast 
of California. The relatively sol i-
tary, relatively un-social life in 
places like these provides an ex-
treme alternative to big city life. 
a small but increasing 
of towns across the 
They are being returned 
they are being rehabil-
1 rapid pace. Their newly 
al ity rests on several most 
:.: bases, the first of which 
al: these renovations are 
e assets for town execu-
) are successfully trying 
industry from moving 
what seem like more vi -
"In pioneering times, the civitas came together in the cause of survival. Nothing 
less than a return to this survival spirit is needed today. There is not enough 
money in the world to save our towns and cities without this individual commit-
ment. "-Victor Christ-Janer 
Another alternative still, 
which has been more and more 
sought after since the end of the 
Second World War, is life in the 
suburbs, and indeed whole 
cities-like Los Angeles and 
Houston- have grown up to bear 
more formal relationship to the 
suburb than to the traditional city. 
Life in the suburbs is charac-
terized by many as calm and rela-
tively serene, with minimal and 
sociable brushes with the neigh-
bors (who, with any luck, are 
pretty much like yourself), and it is 
ironments. Thus mayors are joining forces with architects, 
businc~s people, and concerned citizens to rescue not just 
aying towns, but a way of life which is becoming more and 
,eem specia l and irreplacable and therefore urgently worth 
development ignals a fai rl y radical turnaround in our atti-
1ring the past half century, architects, city planners, sociolo-
psychologists have spent much-indeed almost all-of their 
ying and describing the pleasures and the terrors of life in the 
m centers- almost as though it were a foregone conclusion 
! r or later most of the population would wind up living there 
JI writer have praised the city for those very qua I ities that 
mally make it seem unappealing: its ugliness and ther fore 
• ; • • - ,..,.. ....... .. .-.1 : _ ... : _ _ _ -- -' •'- - - - ' --- : . 
often characterized as well as 
being free from strident social involvements. Some, on the other hand, 
see suburban life, beneath a thin surface of orderliness, as being rife 
with boredom~, tensions, and hostilities. 
In any (ase, these three contexts- urban, suburban, and rural-
offer people three extremely different options for confirming and mod-
ifying their own identities by their choice of where and how they live. 
To these three options we now add a fourth, which has lately been 
overlooked but which is becoming more and more popular in America 
and which is represented by the newly burgeoning smal l towns across 
the land . We call this new option life in the Home Towns. 
• The term HomL' Towns has two specific meanings, both of them 
extremely obvious. Home Towns are Home Towns because they feel 
like towns, and because they feel like home. We think a community 
· other community, and when it does not feel so large, so 
so forbidding as to be a city. We think a community feels like 
hen, on the one hand, a person can have the opportunity and 
e of personal involvement in it, personal cha I lenge, and per-
hievement in a way that is usually rare in big cities, and when, 
>!her hand , there is the sense that there is in fact something of 
mrth to get involved in-a sense that is often lacking in rural 
sometimes lacking in the suburbs. 
sonal involvement and the possibility of personal achievement 
expressed are the keys: Home Towns are towns where effec-
n meetings are still possible. Thr>y are places where people are 
1g-some of them for the first time-the sense that their partici-
n the civic life matters. 
issue of ARCHITECTURAL RECORD contains eight case studies of 
vhere these things are happening-plus an essay on where the 
s coming from . The towns are: 
rora, Illinois. Centered on an island in the middle of a river-
ke Paris's famous lie de la Cite-this medium-size town had 
J turned its back on its riverfront assets and had thus virtually 
n itself. Today, a program of vigorous public reawakening-
lanner Ben-Ami Friedman-has created a wave of public inter-
is being combined with the city's aggressive new financing 
ues to make Aurora a special place once again. 
mbury, Texas . Community pride in th i, small hamlet has stim-
ts face I ifting and the renovation of its major structures-al I with 
money. 
dgeport, Connecticut. In this venerable town, a program of re-
g, recyc ling of worthwhile buildings, and construction of new 
gaining momentum. This program, initiated by architect Victor 
aner, is being spearheaded by the architect and by the city's 
bank and one of its major manufacturers. Phase one of the 
1 has so far included the rehabilita tion of an industrial area into 
,( a program to 
w low- and middle-income 
o undertake renewal 
'.lwn, the South End 
ment Company-a 
lure of architect 
'irist-Janer, People 's 
1ank, and Warnaco, 
~mp/ayer in the area-
·ehabbed, and resold 
e in Bridgeport, 
icut as a prototype. 
n pages 90-99. 
,, '" p,.,1--.n,., n .. , .... ,..,,. ., 
an office, reueation, and shopping center that attracts crowds c 
people into this once-rundown district. A smaller but significant aspec 
of phase one i~ the rehahilitation of a number of housing district! 
Phase two includes plans to recycle an abandoned railroad statior 
refurbish a rundown waterfront district, and develop a transportatior 
office-building, dnd pedestrian-mall complex in the run-down centre 
core of the town. 
Savannah, Cl"orgia. Th is town is no stranger to the cause of hi! 
tori c pre~ervdtion--saving itse lf by saving its older buildings. But her 
is a new twi st: on the fringes of a designated historic district, dilapi 
dated Victori,111 houses are being remodeled, not only to sustain th 
architectuul f,1hric of an area, but to maintain and create much 
needed low-irn ome housing. 
Cuminµ, New York. Skillfully coordinated dollars, planning, an, 
design dre turning this New York State factory town into a meat-and 
potatoes mi xtu rt> of fine new buildings, fixed-up old ones, er,joyabl, 
public spaces, and dusted-off heirloom streets. 
Grand J--la ~en, Michigan. Here a "citizen architect" managed t, 
raise the < urtain on the Main Street of this small town-with Th 
World 's Largest Musical Fountain. 
Cananda, New York. This New York State New Town is on th 
move again after more than its share of troubles, and at the center c 
its first part is a building that pays as much attention to asking the rigr 
architectural questions as answering them. Urban Design Associate 
discovered that planning a new neighborhood center can be a gamE 
,rnd they u,ed the gaming technique to discover what people wh, 
would be affected most by the new town liked and disliked. The de 
sign for the new neighborhood center, organized along a pedestri a1 
way, evolved directly from the large volume of material produced b 
the games. 
Dayton, Ohio. The Ohio architectural firm of Lorenz William 
Lively Likens and Partners began their work in Dayton with a serie 
of commercia l buildings built to standard concepts-but they applie1 
to these buildings as well some more comprehensive goals which ari 
now beginning to pay off in the form of a unified urban center, am 
in the form of enthusiastic public support. 
Then there is the broad question of: 
The effect of current methods of financing renewal. Significan 
private investment 1n renewing the urban centers of our smaller citie 
and towns usually begins after skilled architects and planners hav1 
successfully played the game of "grantsmanship." An important par 
of the architect/planner's role today is finding funds for preliminar• 
studies and the preparation of plans, as well as procuring constructior 
money to renew the downtowns of America's Home Towns. Today' 
best physical planners know how to put together development propos 
als that take advantage of monies made available by Federal, state, anc 
1 _ _ _ 1 - --- -· - --
L\Ol<Of<h 
ediscovery of a forgotten asset --
central island-is creating a 
ew spirit in this Illinois town 
cated 40 miles west of Chicago, 
1rora has had a long history as a 
Jsperous city with an industrial 
Jnomy. The current population 
80,000 people and that may 
di double in the next ten years. 
ven a strong financial basis, the 
y should be vital and healthy. 
physical assets include both 
lorful architectural reminders of 
favored past, and a unique situ-
Jn on the Fox River, in which 
island similar to Paris's lie de la 
e occupies the urban center. 
~re are one and a half miles of 
ntage on the water and its cas-
Jes. 
But-in . an often repeated 
ttern--m uch of the metro-
itan commercial activity has 
1e to the suburban shopping 
1ters. In an effort to reverse the 
1d, gaping holes in the urban 
ric have been made for parking 
;, and once-dignified facades 
:luding that of the 19th-century 
!ra house) have been covered 
h attention-getting signs and 
tal screens. Property values fell 
per cent in the ten years prior 
1974, the same year that 4,000 
es of adjacent farmland were 
iexed to raise the tax base and 
n a new urban center. At that 
e, "downtown" was clearly in 
Jble, and-at the "eleventh 
Jr"-the city hired a planner, 
i-Ami Friedman. He formed a 
11 of associates: Shirley Dug-
2, Andres Rojas, Carla Hall, 
ryWendtand William Donnell 
I numerous consultants in such 
2rse fields as economics and 
iology. 
Friedman's group quickly 
)gnized that the central city's 
blems were inexorably tied to 
it was h,1ppening around it, 
produced almost simulta-
us studies for the business dis-
and for the surrounding re-
1. The purpose was to demon-
te that no rational decisions 
Id be made in any one place 
New York 
( 
,Y 
C1v1< use, are being , on, enlra 
the city's central island, where 
and walkways are replacing 
and parking lots. Most builrlin 
t•xistin/,/, 1vhil,• ,1 111'11' ci\'I< , ,., 
planned at the north end (top of 
ing). Commercial streets elsewh, 
being upgrarlecl--inclurling the 
berg-designed mall created fr 
hack alley (large photo, op1111,i1 
right in drawing). To cre.1te inti', 
. . 
1 and historic growth patterns. 
~ studies were to produce the 
~rences for only a strategy of 
mge. "Too many precise plans 
1e lain unused on shelves. Few 
iple really read reports, and 
1er still relate to them--espe- dJ 
lly when they are projected too 
into the future. '.he key to al- . . . .. ,. 
st any current civic improve- - - _ 
nt is popular support, and the 
Is for the public's participation L 
decisions must be furnished 
·n before finite objectives can 
successfully established." And 
at was needed in Aurora first 
; a 180-degree"l:urn around in 
>I ic attitudes. 
Accordingly, a public "work-
p" was opened, and discus-
ns to determine objectives 
:uri. From these, three civic 
ups emerged that were to be 
)Onsible for, respectively, gen-
! improvements; a civic center 
1plex; and an annual arts festi-
-the Aurorafest-to promote 
ilic interest in the city. An im-
tant benefit of the groups was 
iibility in the community for 
irovement programs, and 
ce the subsequent ability to 
1mit city funds. 
As ideas began to coalesce, a 
nary tool for further discussion 
, produced. It was called a de-
on chart,. and it graphically 
;ented options in the cate-
es of the city's surrounding, 
sical form, housing, civic and 
1mercial facilities and traffic. 
h category was divided into 
rigs of existing conditions, af-
ing issues, possible over-all 
cies, and possible specific ac-
. The chart has recently won 
,ward from HUD. 
A list of recommended first 
rity projects was made, and 
e included a new civic center 
el, government and private 
:es, and convention center); 
odeling of an existing movie 
.ter into a civic auditorium; 
) 
,. .•....•. , ..... _,.,. ___ ,.,....,,1 
t'~ .,::,i islan[,-1,u'11e phbw;;JfJposi 
verse existing structures arC' to /-
grated by landscaping, ne,1 
struction and rc0 storation (such 
proposed for the row of comr 
structures, photos bottom). Simi 
urrection is proposed lor conir 
streets throughout the city Tiu 
end oi the island (plan, helo 
photo, right) is to be developc 
civic center according to desi! 
architects ELS imd FOFQ on l,11 
is now a parking lot. A pedestri, 
/em is run the length of the is/ar; 
includes a mixed-use arcade Ix 
the existing loft-type buildings. 
1arily pedestrian oriented en-
nment; rerouting of through 
ic to avoid shopping streets; 
preservation of existing struc-
s. Associated architects The 
Des ign Group (partner-in-
·ge: Geoffrey Freeman) and 
ier, Orr, Fairbank & Quam 
~ retained along with their en-
·ers Holabird & Root to design 
civ ic center and auditorium 
captions). Landscape an hi -
Paul Friedberg was commis-
ed to design the malb and 
s. 
From the beginning, planner 
:Iman worked closely wi th the 
to find fund s for the public fi -
:ed projects; and with poten-
developers to obt,1in thei r 
ions of proposab that might 
arried through by them. Pl,rn-
funds were obtained from 
), the Nation<1I Endowment 
1e Arts, and both the Feder al 
State Departments of Trans-
ition . Under NEA's program 
1ty Options, monies were ob-
·d to study better uses of the 
banks and landmarks, and to 
ilish Aurorafest. HUD pro-
:J the city's own staff to carry 
Jgh the local government\ re-
sibilities. In 1974, the City 
ncil issued $12 .8 mill ion 
h of general obligation bonds 
1ance the priority projells. At 
Jrging of the design profes-
ds, these monies were de-
j to general amenity-raising 
ovements (such as landscap-
and walkways-€specially 
\ the rivers), and not to the 
>us highly visible civic cen-
he idea was to create first the 
1te for local pride and inter-
ind hence finance improve-
, insofar as possihle by pri -
development. Sti ll, partially 
c monies for the civic center 
oximately $10 million) are 
red and will come from state 
s. AltogPther, Aurora demon-
s the results of dbili ties of de-
( .-
A5 p.irt of the evenru,i/ c 11 I( , t •111 
lavishly-ornamented existing n 
house built in 1930 (thl' oc tJt, 
to11 ·1'1 i, 1 i,il,lt• in the J!l,111 111n,/{' / 
,uuthl',1,r v1f•w of JS/.ill(/. IJ H 
b ,I( I..J. i, ( 111 r1•11tl1 /)(•111g ((',(IJft'r/ 
.1d.iptt>d to d mu11icipal auclitonu 
has 2000 ,e.it; in the main room, 
will have a smaller JOO-.,ear rh, 
below " new gl.1,,; enc/med lob/J 
be built next to the projecri11g c•ntr. 
rn w<'f (lt>ft in ,ccr ,011/ Th,• .u , h, 
for th(' tonver,ion are tL S ,Jnd F( 
._/ 
New York State factory town hits the 
)meback trail with a lir1e of handsor11e new 
Jildings and dusted-off heirloom streets 
1aissances never start where 
st people think. Whoever 
Jld have thought, even ten 
rs ago, that an old city like 
·ning, w ith some 17,000 
pie, would be turning into, as 
1ost certainly has, a city whose 
e has come? 
The home town of Corning 
ss Works since 1868, and edg-
both banks of the Chemung 
er in one of the peaceful va l-
; of New York's forested South-
Tier, Corning is, to be sure, a 
;sic "company town," one 
1 a difference. A lot of bucolic 
;s among its white -coll ar 
Ires , and a lot of lethargy 
ong its many blue-colla r 
·kers, got washed away in the 
1paging flood brought on by 
ricane Agnes in 1972. With 60 
cent of the city under water, 
whites and th e blues im-
rsed themselves in the hard job 
ixing up these once-sleepy sur-
nds, stepping up plans for re-
val and rehabilitation that were 
the boards when Agnes hit. Be-
! Agnes, there was the nagging 
~stion among loca l planners, 
'hat if someone gave thi s rPn-
;ance, and nobody camp/" 
ir years later, the whites and 
blues not only exchange 
nces, but at noon , or after 
rk, one can find many of them 
ether, over at local architect Jo-
,h Connell's Woodhouse bar 
is the only local arch itect and 
ery good one) having a beer. 
People had wondered what 
d of "modern" b,1r hP would 
ne up wi th for the Woodhouse 
,thers. What he came up with, 
ts basic attitude at least, pretty 
II expla ins the come-hither, 
>p ie-pu lling quality of every-
1g else that has been happen-
around here. Explains Con-
1, " I wanted to build a bar that 
uld show that you can have a 
ce that is both 'good mod(•rn 
,ign' and still very friendly . By 
been so 'good' that the guys 
wouldn 't have felt comfortable 
hanging around anrl having fun ." 
All over Corn ing today are 
planning, building, and preser-
vation accompli,hments, some 
expedited by Agnes- but con-
sciously deVPlopPd to have the 
egalitarian, elbow-grabbing, " hi, 
guy" qua I ity that the local archi-
tect captured in the Woodhouse. 
These accomplishments, though 
dPsigned by c omr,1r;itivPly "big 
time" archite< h from outside, and 
leavened by the brilliant rl'l)irth of 
O ld Market Street, the city\ four-
block-long main , tretch, cast a 
whole new ligh t on what the cit i-
zens are up to-<>r ,11 least a whole 
nPw light 011 how urh;ine our out-
lying communiti e'> rnuld end ur 
being. Market Street , newly paved 
and planted , its old buildings from 
the 1890s being fixed up like new 
(or like o/rl), thrc,1d, right into the 
downtown renewal area, for 
whi< h pl ,11111ing iJ('g<lll back in 
1970. And even here, with a fa-
milial cluster of new construction, 
thP two- , thref•-, ,md four-story 
sca le of Market Street called the 
shot, . 
The comprl'he r1 ,ive planning 
and de, ign guidelines for this 
Downtown Project No. 1, as it 's 
called, were done by the archi-
te< tural firm of C ,Pdde, Bree hn 
Qualb Cunningham (GBQC), and 
the new cluster of buildings is 
ranged around ,111d related to their 
landscaping, plM,1. fountain, and 
va,t outdoor covered skating rink. 
lh roof, ,l filigrl'(' o l lru,,work ,ind 
plastic skyli ght, ,upported on 
widely spa< eel, ,p;ire columns 
created the impres,ion of a hover-
ing, horizontal , and protective 
pl,rnc. 
On one side of the rink is the 
new City Hall by RTKL Associates. 
On the oppo,it<· ,idl' is th .:it firm 's 
Public Libr.:iry- both bui ld ings of 
( oncrete, with g<'ll(•rou, , lwcts or 
ribbons of glass. RTKL skillfu lly 
I '. 
J'. 
M: - l . 
! , 
An old factor)' to,,n ,et 
l'alley of the Chemung 
Coming, New York\ 
hack i~ .i l>lemf of ,J-,llfu. 
mg man.igem,•nt, tho, 
planning, and adroit < 
From the new ci vic , 
plaza (opposite alxJ\-el. 
spritely restoration of oh 
I-et Str<'f't /oppo,ite IJott, 
Gunnar Birkert '.s tire• <'n>!, 
fire sta tion (below ), Con 
making smal/nes< coun 
,,, big, lesson-laden wdy. 
1\orm,m McCr,1th photo'> e,a•pf uh{ 
../ . I ' JI y 
:Jefinitive edge along both sides 
the rink and its adjacent plaza . 
1e City Hall 's interior walls, fac-
5 outside and seen through the 
iss, are practically part of the 
terior space, and these wal Is are 
1bel I ished with a so-cal led 
ople Wall, done by the eminent 
otographer Elliott Erwitt, using 
)W-ups of his pictures of towns-
ople, and turning an opportu-
y for amenity into an occa~ion 
· levity. Inside the Library, RTKL 
s splashed color and shape and 
1 all around, and although the 
rari ans were initia lly opposed 
having their new building in the 
-ic center plaza area, they have 
vertheless come up with a real 
rst." For one thing, there Jr(' 
y few places where people can 
1te up to a hook depository. 
On the west edge oi the 
za, just beyond new trees and 
iches and the fountain, is Joe 
nnell 's new hall for Local 1000 
the American Flint Glass 
>rkers Union. And just west of 
;, ranging on to the beginning 
the Market Street res tor at ion 
a, is the 150-room Corning Hil -
lnn, by Sasaki Associates , with 
nulti-level, tapestry-hung, la-
1ly planted lobby. It is at this 
cial juncture betweC'n tfw 
it-square-block renewal area 
I the Market Street district, that 
design subtleties really show 
r stuff. For example, the darker 
)r and striated texture of the 
~rior of the Inn allows a gentle 
,sition near to the rich brick 
detailing of the buildings 
vn Market. Then, as one 
1ters along, eastward, toward 
plaza and rink, the exterior 
>r becomes I ighter, the exterior 
ure more crisp and smooth. 
ranging al I the way through 
civic center, past the Inn, to 
ket, GBQC has provided a 
1g I inear esplanade that is ca-
~ed, in turn, by a conti11uou, 
Jmn-supported beam. This 
C,UHNIN C, 1Ntl 
20 N ... 
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CITY HALL 
The Corn111g Hilton Ire 
nppo,ite top) liy S,1, 
ciate, rang!', .JR() 1 
from M.irkPt Stre<'I p 
,,, ,c .ill' >11th \\,1(1)1 
huf',. Th<' ice nnk .1/lr. 
open-,p,icc• <1rnc11 
CPdrle, lirec her Qu. 
nll)gham 11Jdu1vJ i, 
for the m•11- lirv I !all , 
mi,ld/e) and l'ulili, I ,I 
pmitc·. lxJ/lom l fl\ RI 
Cid/(',. fhPrl' 1, r('< LIii 
.11ul-t.1ke lx•/111•c•11 1111, 
outdoors, and the < m 
dr<11,, clo,c!v <1round , 
,ng, hovffing trus-1," 
rink', roof. Nu O/ll' l>t 
feature i, mpant to 1 
mite---but to 1/C'tll'c t 
to the whof P. 
tErwitt 
f 
which, it is to be hoped, w ill hang 
out from the bordering bui ldings 
as, gradually, more of them-de-
signated primarily for commercial 
purposes-are constructed west of 
the Li brary and across the espla-
nade from the Inn. 
James Sheaffer, execut ive 
director of the Corning Urban Re-
newal Agency, who has master-
fully coordinated the funding and 
plann ing of all this, explains, 
"Sure, the civic center could have 
been just ano th er rectangular 
building, even a good one. But we 
felt thJt we wpre real ly involved 
w ith two things here-the activi-
ties indoors· and the activities out-
doors. We felt there should be a 
lot of play between them, a lot of 
give-and-take between views and 
activities and people and feelings, 
so that the business of government 
might actua ll y become the reason 
for these things coming together 
instead of being unto itself and 
apart from everyday I ife." 
David Chiodo, an archi tect 
who is manager of product and 
business development for Corn ing 
Glass Works and intimately in-
volved in sha pi ng the design -
review process here, reinforces 
Sheaffer's point: " How do you tell 
an arch itect who wants to work 
for you, w ho has put his heart and 
soul into a scheme, that it's no 
good? And w hat does 'no good' 
mean? O ur design review com-
mi ttee set guidelines that made it 
pretty plain that 'no good' would 
mean co ming up with some 
superstar scheme rather than with 
one that would rei nforce the char-
acter and scale of the composi tion 
as a whole. Of course, amenity 
means more than having a lot of 
good-looking buildings and pleas-
an t plazas. And a place, like we 
have created around tf 
center, can' t be said to ha 
ni ty unless it leaves re 
people, in a natural way, 
of it what they wi ll. We w 
create room for that kind 
ral responsiveness here, 
another collection of of: 
space. So it was importa 
away, to make it clear 
buildings wou ld be expi 
work together and that 
shou ld be a dynamite jar 
others. We still ha e a w, 
in making the area what i 
be," Chiodo adds, ",o I 
rink and plaza will end up 
than a rece ptac le for 
morning papers and po1 
There's got to be more 
thought up for people to 
their heads and say, ' 1 
what's go ing on downtow 
be something going on.' N 
we've des igned some gorn 
ings and nice spaces, we'v 
get busy and design some 
into the thi ngs people can< 
they come down here ." 
Nearby Market Street, 
act ivist Restoration I 
headed by Norman Mint; 
ready solving part of that p1 
When the Agency was se 
1974, the year that Marke 
was designated a Nation 
toric D istr ict, 35 per cent 
125 stores were vacant, e 
the kind of blight that accur 
on so many main ~treets 
merchants perpet uate " 
ups" in aluminum claddi1 
garish signage-all in then 
"modernization." Well, th, 
Mintz's de~ign ski ll, ~uhtle 
macy, and the economic 
terest of the merchants 
selves, the cover-up is abo 
as the care, color, varie 
1rm of o ld building craftsman-
D is brought back into the light. 
'S Mintz, "If 750,000 people 
1 visit the Corning Museum 
iry year, we could imagine 
ybe half of them visiting Mar-
i/ it were an interesting, fasc i-
ing, fun place to be and to 
,p. Well, that did it, really, and 
,ecially when we convinced 
First Bank and Trust Company 
·estore its building rather than 
le for some old new th ing. 
!'ve been very careful not to 
)ose prettified precepts on the 
rchants and to work with them 
Jointing out the simple things 
t can be done to bring out the 
ic qualities of their bui ldings, 
ich, put another way, means to 
if up the potential of their busi-
ses." Mintz is right. Business is 
-a 600 per cent increase in 
-rateable property. Amenity is 
" almost necessity, and to the 
rchants. The next step? Trying 
get the upper floors ready for 
re reta il and- try hard, boys-
the adventuresome sou ls who 
uld like living right downtown 
>ve the shops. 
The funding for thi s reveling 
the grassroots has been a re-
rkable mix. The Corning Glass 
,rks Foundation has sown al-
st $2.9 million in seed money 
~r the last five years-including 
26,000 for Market Street, 
18,000 for the initial planning 
:he renewal area, $1.6 million 
the l ibrary 's construction, 
)0,000 toward the ice rink and 
1ted amen ities, $80,000 for the 
hitectural fees for City Hall , 
I $25,000 for the People Wall 
,de ($10,000 more came from 
! National Endowment for the 
,) . The $64,000 fee for the new 
triangular fire stat ion by Gun-
Rirkf' rt ~ w.1, .1 1~0 di~rnwrf'cl . 
,rking with Chiodo and the de-
' rf'view committee, and in 
se counsPI with Shcdffer, tht> 
• -~ . J • I : •• - ~ l ~ • . I . . . . . • • L. I. . I •• 
redeveloping community. 
Of the non-private sourc.es, 
$7 mill ion went into the down-
town renewal project, a fourth of 
that from sta te and loca l sources, 
the rest from HUD's urban re-
newal program. The downtown 
restorati on effort was assisted with 
$251 ,000 from the New York 
State Department of Housing & 
Communit y Renewal, and a 
matching amount from HUD's 
Open Space Program, plus an-
other $150,000 from the State's 
O ffice of Parks and Recreation . 
While a lot of ci ti es have nickled 
and dimed thei r way to medioc-
rity, Jim Sheaffer, through careful 
definition of ncC'cl and ~pee iii-
cat ion of priority, hds done a lot 
with a l ittle, causing one to reflect 
on whether or not the formu la ap-
proach of the c.urrent Community 
Development hloc k grant is in-
herently superior to the thoughtful 
use of the older categori cal pro-
grams. Let Jimmy Carter come to 
Corning before rehJuling HUD in 
his new admi ni~t r,1tion . 
There is not ,1 muc. h nicer 
comp I iment one c c1n ray a man 
than to say that he 's a " regular 
guy," which i~ why it's easy to 
compliment Corn ing, which is 
making thP mo,t of " reguldr build -
ings." A lot more is on the boards, 
including the multi -phase Agnes 
Project for the north side of the 
Chemung by the Ithaca, New York 
firm of Levatich, Miller, Hoffman, 
and meant to improve housing 
and recreational fac ilities, all left 
in ruins when Agnes broke the 
levy. Meanwhile, Birkert's fire sta-
ti on sits on a ri se in the neighbor-
hood, drawing crowds of chil -
dren . " Tlw mt'n w,int to work 
double sh ifts here," qu ips fire 
chief Charlie Houper, who dou-
lilt', .1, building in,p<·< tor .1nd 
who had just issued a permit for 
anothPr fac ad<' rPh,1liilit,1tion . 
" We' re devoted to smallness 
I. - . " . :. I .L •.. 
~l~AI \J 
)W a "citizen architect" raised the c urtai 1·1 
1 the ~J1ai n Street of thi s smol I Michiga n town --
th The World's Largest Musical Fountain 
tlelinda Blauvelt and}. P. Chadwick Floyd 
ing the 1950s the Main Street 
rand Haven, Michigan (popu-
,n 12,000), was suffering from 
vere case of the downtown-
People didn't want to shop 
~ any more, and storekeepers, 
eartened by failing trade, let 
stores deteriorate. By the 
y 1 960s the urban decay 
1ed irreversible-until a local 
tist, Dr. William Creason, 
edit wasn't. 
Armed with the memory of a 
ical fountain he had seen in a 
,n nightclub a decade earlier, 
Creason waged a grassroots 
paign to build The World's 
est Musical Fountain ri ght on 
Grand River. Every time he 
l a patient's tooth, Creason 
his tale. With fifteen other be-
irs, including a mechanical 
neer, an electrical engineer, 
a plumber, our citizen archi-
soon collected close to a 
ter of a million dollars for the 
tain. 
nity pride. What makes it so aston-
ishingly successful? Here are five 
considerations that Dr. Creason 
and his friends made when they 
bui lt the fountain: 
Image change 
Dr. Creason was sensitive to the 
decay in the image as well as the 
fact of Grand H,wen. He knew that 
a dramatic gesture was needed to 
put nowhere back on the map. 
Visibility 
Every good landmark ,tands out. 
Dr. Creason those tlw hill across 
the river as the site for the fountain 
because it w as ( entered at the end 
of Main Street 
Elevation 
Dr. Creason exploited another 
cardinal rule of good theater: an 
elevated stage heightens any 
drama. The musical founta in per-
forms its routine 180 feet above 
the level of Main Street. 
Personality 
GRAND 
Mf'ltnda Blauvelt 
I 
I 
Memorial Day, 1963, at eight 
he evening, thousand s of 
1d Haven citizens gathered on 
1 Street and were thunder-
:k as the unsightly downtown 
transformed into an exciting 
unique theater. Strains of the 
e Danube Waltz" came out 
1e hill across the river and 
I the street. A 250-foot row of 
r columns rose into the air 
gamboled a hundred feet 
. Dr. Creason-by then mayor 
ys "Some people clapped, 
rs cried." The musical foun-
had captured Grand Haven's 
,ination . 
Nothing gets old faster than a 
showman with only one routine. 
Capable of 1,875,352,000,000 
variations, the symmetrical water 
plumes are as protean as any 
dancer. l he Cr.ind Haven 
Chamber of Commerce reports 
that the most frequent reaction is, 
"Why it's almost human!" 
Citizen involvement 
Long after tax-implemented re-
newal programs are forgotten, the 
citizen- inspired and citizen-en-
gineered fountain will continue to 
be a remindPr that Gr.ind Haven is 
people-controlled. As one citizen 
says, "We don't think of the foun-
tain every day now. After all, it 's 
been around for quite a while. But 
srwcial tim<·, ~.1,tpr .:ind 
Christrnas--wt· go to ,eP the 
show. And then two or three times 
a year, when friends come to visit, 
well, the first thing we think of to 
J _____ ,.,___LLTITJJIJIIII 
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In response, the town appro-
ed tax dollars to build twenty 
of theater seats at the end of 
1 Street and a waterfront 
na. Shopkeepers, recognizing 
citizens and tourists visiting 
ew attraction promised to fill 
y coffers, painted their store-
s and replaced signs. 
Fourteen years later , The 
I 
I 
, upstate New York newtow11 
nd a collegiate comml1nity surprisingly similar) 
?monstrote a gorne pion for pinpointing 
?ople's needs and wishes and dreams 
Pittsburgh firm of Urban De-
Associates has gained a solid 
growing reputation for their 
'est in identifying the particu-
1nd various forces that go into 
.ing an architectural program 
. from that, a building. The 
t confluence of economic, po-
al, social, and individual de-
ids and urges is their special 
,usiasm-at the expense, 
e of their critics argue, of gla-
ously photographable archi-
Jral images, but to the greater 
y, the firm's partners David 
·is, James Goldman, and Ray-
id Gindroz would reply, of 
r real purpose : good buildings. 
Two projects by Urban De-
l Associates are shown on 
e and the following pages as 
,er evidence of how architects 
help build a way of life in the 
ne Towns of America. One 
ect is for a small college in 
nsylvania (not really a town at 
though certainly a community) 
the other is for the still-na-
,t new town of Gananda (not 
e yet a town, and a place cur-
ly riddled with controversy) . 
h projects are no netheless 
ight to the point, because they 
to do something that is very 
,e to the heart of the whole 
ne Town idea: they try to give 
pie the sense, and indeed the 
ity, of having their needs and 
1es help shape their environ-
its directly. 
The town of Gananda, near 
hester in upstate New York, 
in recent months come close 
becoming the contentious 
terpiece of the new towns de-
!-partly because of the exten-
delays in getting much of any-
g very substantial built there. 
rd from Gananda is that hous-
construction is about to begin 
in-around Urban Des ign A~-
ates' first neighborhood cen-
a building complex (and .i 
1plex building) that houses a 
/o<eph i.-\ ' Molitm 
On the outside /photo oppositi 
(irst Cananda neighborhood < 
looks like a ,Nies of big barns, 11 
long and low red roofs and it, tri 
tar dormers. On the inside I, 
above) it becomes a small cit y, 1~ 
man y fa cilities opening onto a c 
pede, trian mall. The first center 
signed to ;erve a neighborhrn 
1,500 to 2,000 fam ilies; thi, is, 
to combine wl/h other nl'ighbon 
like it to produce the final tO\ 
Cananda, intended to have a 
population o f .1bout 80,000 pt 
When Urban [)c;ign A" o< 1,1t<'· 
ar,hitr , t, of thr fir , t n,•,µhho , 
( entc 1, were < om111i ,.sto11!'d, 
brought in politicians, bankers, I 
\I 
Gananda's original planners 
I developers envisaged a town 
ich would grow, neighborhood 
neighborhood, to 80 ,000 
)pie; each neighborhood 
uld have 1,500 to 2,000 fami-
,, and it would cluster around 
own neighborhood center. In 
1, the neighborhoods would be 
uped around a city center, 
ich would include large-scale 
ilities and amenities not found 
he neighborhoods. 
When Urban Design Asso-
tes were put in charge of devel-
ng the center for Gananda's 
t neighborhood, the developers 
not envisage a design process 
1t would involve citizens-
ce at that point the site was no 
,re than open country. 
Or so it seemed. Urban De-
n Asso( iate, pointed out th.it , 
from a community not ex1,ting, 
·ticipants for a useful process 
re readily available, and that it 
s important to use them . Thus 
~r two hundred people were in -
=d to particirate in de,1gning 
• center - and these i 11( I uded 
·cted officials from the region ; 
ministrators of lolal , county , 
d state agencies ; rural people 
hose lives would be affected by 
! new town); and a sample of 
! "market," including business-
•n, professionals, home build-
, and families. The proce, s was 
= a town meeting. 
Urban Design Associates call 
!Se participatory sessions 
ames" -an unusual use of the 
,rd, ,incc hf'rC' the gamc~ in-
Ive groups of people not exer-
ing their skills in competition 
th each other but in concert 
3inst a single enemy, the profes-
1na I indifference, whi ch so 
en refuses to give them the kind 
environment they know they 
1nt. 
The Gananda games were fi-
nced by the Educational Facili-
s Laboratories, and in essence 
ked the parti cipants w hich pub-
: activiti es they thought centra l 
a neighborhood. On the basis 
the responses, a number of 
m es were played, the object 
·ing to iden tify number~. times, 
,e-groups, and cluo;ters. 
When the resu lt s of the 
1mes were collated , a program 
r the neighborhood cen ter 
igan to emerge. It included a 
arning center for ch ildren and 
lults, a public library, a health 
·nter, indoor and outdoor recre-
1on , an ecology center, a theater 
r drama and music and an in-
>or-outdoor cafe. 
The design of the neighbor-
>od center evolved directly 
thin the context of !he g,1mPs-
1t the games, Urban Design As-
ciates point out, were only one 
earn in the confluence that pro-
ced the fini shed building. Dur-
~ the period when they were 
ing played, other task forces 
!re working on other prob! ms 
programming and administra-
n and fin ance. Thus the design 
)Ved forward on several fronts 
nultaneously, and the consen-
; of the developers, the agen-
is, and the user was built in . 
Each task force had a strong 
pact on the form of the built 
ilding. The task force on design, 
instance, was concerned that 
! rural traditions of upper New 
rk State be respected. Conse-
ently the center, with its long 
:I low red roofs and its tri angu-
dormers, looks I ike a series of 
: barns from the outside. Inside, 
:>ecomes a sma ll ci ty, with its 
ny facilities opening onto a 
1tral pedestrian mall. 
ST GANANDA NEIGH BORH OOD 
HER, Gananda, New York. Arch i-
s: Urban Design Associates. Engi-
r, : Cu,t.iv Stl'Ul><'r & A. F. (,.1m1n1• 
JCtural) ; Straw, Cu,ter & /Jur,1y, 
(mechanical); O'Brien & Gere En -
iers, Inc. (s ite). Consu ltants: Land 
,ign/ Research, Inc. (pl anners/ land-
dl',ign of th ,. 
, · e 11r~t neioh/ 
· t 111 C,m,md " Jorhood 
, .
1 
. a evolved · 1 
.\ of a ,erie, f " , r w1 the 
I · 0 game· I > <' tro111 the c.; 'P ,wed bv 
ro, /ell/. Pa 1·. .inanc/.1 region 
h r ,c ,pants public act, i• .1. · we/t' a,ked 
· I 1 ,e, th 
.i ro ,1 nt'1oh/x 1 · ey thought 
" >r 100d d 
' to th1; qucs/1 . an thl' ,HJ-
•hen t'i,1/Jora te ~n were computed 
• t c ,n .i ,en , f 
u 1 g.1111e Th . " o ,u/,-
,. U', J 
:hlwrhoo r/ program fur tht' 
, c ('/) t , I 
·ge. ,r iegan to 
top d i.1gram on t . for the firs t . he right show, thn 
. ne,ghbc h , 
th£' rela tionshi Jr ood center 
'' tr 1· P o f 1h . ! ( 1/f('r('Jl / ( . Vdr/OUS 
· vpes f . · 
·'''" '' - "' tiv,tie, h .0 contiguous 
·,c I - w ,ch c• t 1.11 part of th - would in-
ter or le e center to som 
,,er exte t - e 
·ram ,how n · The m,ddl 
' ,ome of h e 
gam e, , with . t e re,ults of 
, dCt1v1ti · · 
-r ur ,m.il/N 1C de, wntten 
,bers of ' cur ing to th people wh (' 
,1. The l.x1tto d . o suggested 
. . m """n I 
.,,_t,es arr.:i ng d o , m 'iows th 
I 
e acco c1· e 
t d c ontiguitie, r mg to their 
- and acco c1 · r mg to 
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The Re g iona l Locati on ~ap i s a n illustra-
ti on sh owi ng t he relationship of Bartle sville 
to t he sur~ounding cities that are simila r 
in si z e a nd l a r ge r tha n E?rtle s v ille. 
Bartlesville is loca t ed in the n ~rthe as t 
corne r of Okl a ho ma in clo s e pr ox i ~ ity t o 
Kansas, ~ is Gouri, . and Arkansas. The i rr -
portance of this ~ap i s th a t it sh ows t he 
popu lation centers surrounding ~artlesville 
tha t will ha ve a reg i onal influence on 
Bartlesville. The l a r g er ci t ie s exert a 
tra de a n d bu sines s influenc e in t h js re-
g ion a nd the ir si7e and distance from 
BartJ.e s ville are . indicated sche mati6ally 
on this i J lustr a tion . 
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TRADE 
INFLUENCE f.CAF 
The Trade Influence Map ~s an area produced 
by a twenty-five mile radius with Bartlesville 
at the centerpoint. This is the area that 
Bartlesville can affect as a trade center. 
Shown on the map are all of the pcpulation 
centers in the region and their location .i.n 
relation to each other and to Bartlesville. 
This Tap also shows the tr2~fic generated on 
each highway that will pass thrcugh 
Bartlesville. These figures are given in 
percentages ~f the total through-traffic. 
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HIGHWAY SYSTEW ~AP The Highway System Map iJlustrates the h:gh-
way system that serves Bartlesville. 
The main highways are Highway 75 running 
north and south and Highway 60 running east 
and west. Highway 12J is aniolder highway 
that serves Bartlesville mainly from the 
southwest. Highway 2JA noted on the map is 
for local service. When Bartlesville was 
older 2JA was the connection with old Highway 
75 to Tulsa. Old 75 is not shown, but it 
went through Ochelata, Ra~ona, and Vera on 
its way to Tulsa. 
This map introduces the Central Bus1r.ess 
District, C3D, to the project. As c2n be 
seen by the city limits boundary, Bartlesville 
has grown east and south from the CBD. The 
CBD is bounded on the north by Highway 123 
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and on the south by Highway 60. 'I'he rail-
road tracks make up the west boundary and 
Shawnee Street is the east boundary. 
There are three types of traffic designated 
on th~s illustration. The first tvpe is 
traffic that co8es into Bartlesville for 
business. This is Out-In traffic. The 
second type is traffic that leaves Bartlesville 
for business. This is the In-Out traffic. 
The third traffic type is traffic that passes 
through Bartlesville; designated Thru-traffic. 
Each of the three traffic types is given as a 
percentage of the traffic that flows on each 
highway. These traffic types are given for 
each direction on each highway serving 
Bartlesville. 
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GROSS LAND USE The Gros~ Land Use diagram is a study of the 
land use primarily around the Central 
Business District, CED, on the west side of 
3artlesville. This illustration is turned 
90 degrees counter-clockwise wi t.h respect to 
the previous illustration of the highway 
systeT. In this case North is to the left. 
The CED is shown bounded by residential land 
use on the east and south. The north side is 
open land in the fDrm of the city park. The 
west side is bounded by the railroad tracks 
and the industrial activity surrounding the 
tracks. 
Bartlesville is unique in the way the Caney 
River splits the west side from the east side. 
This river floods occesionalJy and the flood 
lands create open land between the east and 
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west sides of Bartlesville. The east side 
developrr.ent is primarily residential with 
strip co"lmercial development along the main 
streets. 
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The Existing Land Use map is focused on the 
land use of the Central Business District, 
CED, and the close proximity around the CED. 
the photo survey taken along Cherokee Street 
is indicated on this map with the circled nun-
bers showing the station point for each photo. 
This survey was taken to i1lustrate the de-
terjoration in view a person would experience 
as he travels from the historical residential 
neighborhood into the CBD. Cherokee Street 
was ctosen because it is a major through-
street. It cornects south Bartlesville to 
the CBD and pas~es on through over the river. 
Cherokee Street is Highway 2JA to the south 
and Eighway 123 to the north. This street 
is well travelled and the images along it 
arc important because they are ma~or influences 
a~ 5mage2 of the city. 
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Analysis has shown the strong borders of the 
CED exist along the south side created ~y the 
four lane street where Highway 60 passes 
thr0ugh, along the west side where the rail-
road tracks have stopped growth, along the 
north the river and the low flood lands around 
it have stopped CBD development, Along the 
east side no strong border exist. This is the 
area of the CBD where Cherokee Street passes 
through and where the growth of the CBD is 
breaking down the residential neighborhood. 
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PEDESTRIAN DENSITY In further analysis the pedestrian activity 
was looked at. 
The highest pedestrian activity is located 
around the commercial core and the of~ice core 
created mainly by Phillips Petroleum Co~pany. 
Pedestrian activity decreases as you move away 
fror:1 this core area. The larger dashed lines 
indicate this secondary level and the area 
where it occurs in the CBD. There is a third 
level of pedestrian activity that is decreased 
in activity below the other two designated 
areas. This region is along the northern 
edge of the CBD. 
Also on this board is the designation of 
which parts of the CBD produce pedestrian 
traffic and those which attract pedestrian 
traffic. The retail core is a prime attractor 
of pedestrian traffic 
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The residential areas are major gene rators 
of pedestria ns a s a re t he off ice s , especia lly 
during the lunch hour. 
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PROPOS~D LAND USE In this diagram there a re numerou s s ugg e s tions 
f or a propose d l a nd u se based on the anal y s is 
of the Central Business District, CBD, in i t s 
present form a nd th e des i gn c ri ter ia of 9re -
serving the CBD as a c u ltura l a nd bu s ine s s 
center. 
The firs t po int of i nterest i s t he ext e n s ion 
of the reta il core to the bloc k betwe e n 
Cherokee Stre et and Delaware Street and 
Fra nk Ph i llip s Blvd. and Fourth Street. The 
retail core e xtens ion is s uggested t o t ake 
a dvantag e of the intersection of the t wo axes 
of Chero kee Stre ~t a nd the reta i l core. 
Che rokee Street c onnects the h istorical r es i-
dent ial neighbo r h ood ~ith the CBD, and i t term-
i nate s in the city par k at its no r t h e nd. A 
lot of summe rtime a c t ivity is c oncentrate d i n 
the pa rk area and Chero kee St r e et is a na tural 
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link between the park , t he CBD, and the older 
ne ighborh ~od . A p r oposal is a lso s ug g ested to 
block the retail c ore fro ~ c a r traffic and 
create a to t al pedestrj a n c onplex be tween the 
east a nd west end of the retail core with one 
exception . Due t o Cherokee Street being a 
main link , it will stay open to car t raff ic. 
~he next step out f r o~ t h e office c ore a t the 
eastern edge of the CBD is t h e proposed med i um 
dens i ty housing . The eastern edg e of the CBD 
i s an unstable border in the t y pe of g r owth 
that i s g oing on in this area . By mak ing this 
area apartments, c ondominiums, and/ or duplexes 
the erosion of CBD g rowth can be c onla ined. 
Also an ac 0e ptable tra nsition c a n be had fro~ 
the a ct ivit i es of the off ice core to the a c tiv-
i t ies of single fa~ily h ousing through the 
use of medium dens ity housing in this area. 
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The new proposed civic center will solidify 
tte southern CBD border in its three block 
designated area. The post office in the far 
southwest corner of the CBD and the parking lot 
complete the southern border of the CBD. 
~o the north of the retail core and just west 
of the office core is an area designated 
Maintenance Services. In this area shall be 
located those services that will aid the retail 
and office cores in their operation. Some of 
these services might be business machines sales 
and repair, lumber yards and glass shops, 
warehouses, and parking garages. 
To the south of Highway 60 the single fa~ily 
housing can exist without concern of someone 
put+ing in an office in their neighborhood 
due to the strong southern border 
The industrial activity to the west controls 
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that border of the CBD a nd the medium density 
hous ing controls the north bord er aga i nst 
r andom growth as does th e river and flood lands 
to the north. 
To aid the pedes t rian in traversing from east 
to west and fr om north t o south certain links 
have been designated as improved f or pedestrian 
us e through greenery and a sy~bolic paving 
pattern. 
Certain structures have t he quality of bei ng 
l a nd ~arks. These have been shad ed- in on the 
drawing . These s t ructure s are the old c ourt-
house, the Price Tower, the Phi l lips Building , 
a nd the old de pot. 
Parking a nd traffic are another probl em t hat 
h~s developed in t he CBD . The suggestions for 
the pa rking are g iven as possible s olutions to 
t he parking problems, 
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The suggestions as possible solutions to the 
parking problems are these: 
1. Use more~eff±cient on-street parking by 
placing the cars at 90 degrees to the curb-
line and landscaping this parking to break 
up the huge nu~ber of cars that would be 
in view. 
2. For any new construction consider the pos-
sibility of underground parking. 
J. Use of church.parking lots for monthly 
daytime rental parkers. 
4. Use of parking garages when the density 
becomes so high that the physical space 
is unavaila1:)le. 
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FROFOSED 
TRAFFIC PATTERN 
The proposed traffic pattern shows where 
through-traffic would be routed to Highways 
60 and 123. 
Two ~treets would be open for access between 
the two through highways in the north-south 
directions. These streets would be Cherokee 
Street on the east end and Jennings Street on 
the west end of the CBD. 
Two streets would be available for quick access 
between Cherokee and Jennings on the east-
west direction. Second street would be the 
one at the north end and Sixth Street would be 
the one on the south end of the CED. 
In general the streets ru~ring east and west 
would stay two way streets. While streets work-
ing in the north-south directions would be 
one way streets to accomodate the on-street 
parking easier along these streets. 
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A major e~phasis of the pro pos ~d traffic 
pattern i s to free the CBD fro m excessive 
traffic. Thi s is mainly the through traffic 
of Frank Phill i ps Blvd . 
Slow down techniques, such as pedestrian 
cros~ing raised wa lks, curving passage through 
the streets , and iandscaping along the one- way 
and slowed two-way streets will be used to 
change the atmosphere of the CBD traffic. The 
traffic should be slower , and more s ubdued by 
the landscaping to protect and emphasize the 
main pedestrian activity. 
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ANALYSIS 
SITE ANALYSIS The project site is the two block area that is 
heavily outlined on the adjacent diagram. 
Structures to be saved in this area are noted 
by denoting those that are to be removed. 
Every structure in and around the project area 
are predominantly red brick. Each of the 
structures in the.project area neighborhood 
have been described with respect to land use 
and any special characteristics of these 
structures have been noted, 
The proposed block for the retail core exten-
sion is surrounded by the photo survey station 
point arrows. This block was initi~lly intended 
to receive the major emphasis of the designwork. 
Section B, The Inner Urban Space, is the portion 
of this program that would be used for develop-
ment in this block between Frank Phillips Blvd. 
and Fourth Streets on the north and south, and 
Cherokee and Delaware Streets on the east and 
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t! ~ 
This site infor:nation can be used to support 
design decisions for improving the overall 
fabric of the Central Business District, CBD, 
with resp 0 ct to the pedestrian and his needs. 
Overall CBD integrity is a goal that may have 
been stated in different words earlier in the 
Urban Space Section, Section A. The site 
analysis will provide a start for integrating 
the CED into a system of more related spaces, 
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STUDY AREA SCH3~ATIC 
Level One 
The project a rea is the inters ec t i on of t he 
retail core axis and t Le axis of Cherokee Street. 
This s c~e~at ic is the first level of the project 
area and i t f ocuse s on pedestrian r outes , p0 s -
s ible parking and development, and traff ic 
cont r ols f or the trave l led streets . 
Small shops line the high intensity pedestri an 
r oute through t he retail core i n the east - we s t 
direct ions . 
Where pedestrian and car traf fi c are ~ i xed , 
paving patterns can be used t o designate the 
~jxed activity. Faving patterns are iffiportant 
for the different variat1ons and control you 
can achieve with them. They visualJy stimulate 
a person t o show a chang e i n a s ituation, euch 
as t he ch8nge t} i;..i t occurs wl1cn a pedest rian 
goes fr om a p laza to street cross ing . 
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The a utomot ive showrooms were ~ainl y located 
on both Pi d e s of OE~ge Street b e t we e n Frank 
Ph i J lip s Blvd. and Fourth Street. This area 
5s proposed to be r etaine d f o r sh owr o or type 
a ctivities , such as furniture, autom.~biles, 
a florist display , and s~all shop s that would 
cater to the pedestrian r oute that pas2es 
through the retai l core. These shops ~ i ght be 
ice cream stores i ~ t he sum~er and pretzel and 
cider stores in the winter along wi th other 
incidenta ls su c h as ~ift shops , a post office , 
p l ant stores, tobac co s hops, liquor s t ore s , 
hair styling salons , any t h ing that can be tuc ke d 
into a sma l l s pace and would work weJl along a 
r:edest d 2-n way. 
The southeast c orner o f thi s block between 
Osage a n d Che r okee Streets i s designated as a 
service station. This station is integratPd 
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with a proposed parking structure. This is 
the same station that is located on that site 
as noted on the site analysis diagram. The 
parkints structure will be necessary t'.J help 
support the proposed development in the adjoin-
ing block of the project area. There is an 
acute parking problem in Bartlesville and this 
proposed increase in CBD activity wiJl only add 
to the problem if the necessary steps aren't 
planned. 
In the proposed extension block of the retail 
core between Cherokee and Delaware Streets, 
we are rnixing new development with old existing 
structures. These old structures are apartments 
along Cherokee Street, and an appliance store 
with offices on the first level;with apartments 
on the second level. There is also a new one 
storey brick structure in the southeast corner 
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of this block which is evidentl y an o ~fi ce 
buildinE;. 
This block will initiate the transjti on from 
retail core to sing le fa~i l y h ousing . It 
borders the proposed office band along Delaware 
Street and for this reason of ' ice space is 
proposed in this block opening towards 
Delaware Street. 
In the southwest corner there is c o~~ercial 
space for services that would help support t h e 
proposed rr.ulti-family space just one block to 
t he East. These services mig ht be a c onveni-
ence g rocery , shoe repair , clothes cleaners, 
bar be r shops,etcetera. 
Bartlesville lacks good ni ght time entertain-
ment spaces. This loca tion is ideal for cul-
tivating a night time business . People gather 
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nightly in the city park during the summer 
months an d t hi s s ource of activ i ty c oul d be 
tapped to s upport night time CBD a c t ivity . 
Al so ,the r es idental areas are close and may be 
induced t o co~e out a t night if t he activities 
a nd a t :nos phere are good . 
Va r ious suGgestions are proposed, a ca fe with 
light enterta inment, a re s t aur ant wi t h good 
dining empha sized, a private c lub with danc ing 
would appea l t o many of the young married . 
c ouples a nd col l ege people ; not t o f or get 
their f orward thinki ng parents and older fri ends . 
S:nall pubs with chara cter and game r O')ffiS that 
would take t he b est of the penny a rca des a nd 
of ·"er t hem i: 0 the publ ic would b e poss i b l e 
n i ght t b1e activities t o t a ke the r ough edge 
off a busy day or be a good pl a ce to meet wi th 
friends. The se ac t ivi t ies are pr oposed in t he 
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northwest corner of the ~xtension block to 
take advantage of the proposed pedestrian route 
through the retail core and the connection 
Cherokee Street makes with the park and the 
residential neifhborh;ods. 
The pedestrian will be pampered along his vva;/ 
through special paving, landscaping, and all 
of the amenities necessary to support people 
on foot. 
Any on site parking will be out of view and 
subdued. 
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STUDY AREA SCHEMATIC 
Level Two 
To support the goal of night time activity a nd 
to aid in the transition from commercial to 
residential space,upper level dwe l ling space 
is s uggested over the office s pace and in the 
southwest corner over t he convenience grocery 
and support service spa ces in t he extension 
block between Cherokee and Delaware Streets. 
In the northwest corner develop~ent the upper 
level i s an extension of the ground level 
activities with pos s ible office s pace . 
The pedestrian routes on this upper level are 
shown by t he cross-hatched pattern. They con-
nect the two block study area by a bridge over 
Cherokee Street and they also connect the old 
apartments of the existi ng s t r ucture s t o t~e 
new development t o invi te them into the f a br ic 
of the Urban Space . 
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SECTION THRU 
THE STUDY AREA 
The final diagram is a ~tudy of t he section 
cut . t hr ough t he proposed pr o ject area . The 
obvious architectural details are t he upper 
l evel pedestrian c onnections and the below-
grade par ·~ i ng of t he deve lopment in the north -
west corner of t he retail core extens ion block . 
The section illustrated i s cut on the line in-
dica ted on t he ground level scheDatic of the 
study area . 
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